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1. Introduction

11 England & Lyle have been commissioned by Ryedale District Council to advise on the
retail policy implications of the proposed development by GMI Holbeck Land (Malton)
Limited (GMIHL) for the redevelopment of land at the Wentworth Street Car Park site,
Malton (abbreviated to WSCP) - application reference: 11/00927/MOUT. The proposals are
for a foodstore, a small retail unit, offices at first floor level, with undercroft parking
beneath the supermarket, and a petrol filling station.

1.2 The original planning application for the redevelopment of this site was submitted in
August 2011 and in March 2012 the District Council was ‘minded to approve’ the proposals
subject to a $106 agreement. The Secretary of State decided not to ‘call-in” the application
for his own determination. Planning permission has not yet been granted for this
development, although negotiations on the planning obligation were advanced.

1.3 Since the original application was submitted we understand that there have been
further discussions with foodstore operators, following which a decision has been made to
reduce the overall scheme size from 5,205 sg.m. to 4,530 sq.m. gross in order to address
specific retailer requirements.

1.4 The application is supported by a Planning Statement and a Retail Statement
prepared by Nathaniel Lichfield and Partners (NLP). The supporting statements have now
been updated by NLP. Qur report is an independent Review of the updated Retail
Statement (October 2013) prepared by NLP. It is concerned only with a review of the retail
policy aspects of the proposed development.

1.5 NLP’s Retail Statement assesses the proposed development against the key tests of
the sequential approach and impact, as set out in the National Planning Policy Framework
(NPPF). It has been updated from the Retail Statement previously prepared to accompany
the application in order to take into account the publication of the NPPF and the granting of
planning permission on appeal for the redevelopment of the Livestock Market site (the ‘LM
Site’) in Malton and other relevant policies in the District.

1.6  The application site is located on the northern edge of Malton town centre and is
currently used as a Council-run pay and display town centre car park. At its closest point,
the application site lies approximately 20 metres from the area defined in the adopted
Ryedale Local Plan {2002) as the Malton Town Centre Commercial Limits (TCCL), and 30
metres walking distance from commercial properties on Newhiggin, within the TCCL. In
retail policy terms it is in an edge-of-centre location.

1.7 The location of the application site and the boundary of Malton town centre are
shown on the map in Figure 1 which is taken from Appendix 6 of the Retail Statement.

1.8 Our review of the proposals for the WSCP site is made in the context of the approval
of a scheme for retail development on the Livestock Market sit in Malton. An outline
planning application by Fitzwilliam (Malton) Estates (FME) for the redevelopment of the
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existing Livestock Market site on the edge of Malton town centre for redevelopment of the
site for retail use, comprising a total of 4,092 sq.m. gross retail floorspace, including a
foodstore of 2,360 sg.m. gross (1,652 sg.m. net) and three unit smaller units comprising
1,732 sq.m. gross (1,386 sg.m. net), together with car parking and a public square, was
refused by Ryedale Council in April 2012, FME appealed against this refusal and, following a
Public Inquiry held in September 2012, planning permission was granted by the Inspectar in
October 2012.

1.9 In addition to the retail planning advice being provided by England & Lyle, the
Council appointed property specialists DTZ to advise on the commercial retail
considerations in relation to the planning application for the WSCP site. DTZ reported to the
Council on 11% February 2014. The report is specifically concerned with advice on occupier
demand and “commercial occupier appeal”. It focuses on an assessment of the commercial
information provided to support the planning application. It includes a review of the
proposal for a food store at the Livestock Market “given the arguments made by GMI
Holbeck’s agents relating to its ‘deliverability” ”. References are made to the commercial
advice from DTZ where appropriate in this Review.

1.10 In undertaking this Review we have made reference to the Ryedale Retail Capacity
and Impact Assessment Update Final Report prepared for the Council by Roger Tym &
Partners (RTP) in July 2011. In that study RTP recommended that the most appropriate way
of meeting the District's identified needs for comparison and convenience retail floorspace
was through redevelopment of the Livestock Market (Cattlemarket) site and the Wentworth
Street car park site. The Cattlemarket site was seen as ideal for providing modern retail
units to accommodate the type of ‘High Street’ comparison retail stores that are currently
missing from the town centre offer, potentially complemented by a basket foodstore
and/or residential/office uses. RTP did not advocate a supermarket-only scheme on that site
because it would rule out the prospect of attracting High Street comparison retailers, which
in their assessment the site is ideally suited to.

1.11 RTP concluded that the Wentworth Street car park site is more suitable for
convenience rather than comparison retail floorspace, and that the site could accommodate
a foodstore, to address the quantitative and qualitative need for additional convenience
retail provision in Malton. It was acknowledged that there is scope for development on the
Wentworth Street car park site to generate linked trips with the town centre. In this Review
reference is made to the capacity analysis in the RTP Retail Study which is relevant to the
current application on the WSCP site.

1.12  For the purposes of consistency, all expenditure and turnover figures are expressed
throughout the assessment in 2011 prices. The forecast years for the assessment of retail
capacity and impact are 2018 and 2023. They represent five and ten year periods from the
time of preparation of the Retail Statement, in line with the advice in the NPPF.

1.13 Although this Review focuses on the Retail Statement prepared by NLP, we have
taken account of comments and objections made on the Wentworth Street retail proposals
by GVA on behalf of Fitzwilliam Malton Estates; by Peacock & Smith on behalf of Morrisons;
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and by several objectors to the planning application. The nature of the representations
made on the application covers matters of:

e The status of the development plan for Malton
The catchment area of the proposed store

The sequential approach

The capacity analysis

Retention levels and clawback of leakage

Impact on businesses in Malton town centre, and
Impact on the Morrisons store in Malton.

T 2 & & & @

1.14 References to these issues are made in the relevant sections of the Review.



2. The Proposed Development

. The proposed development on the WSCP site comprises a foodstore of 4,530 sg.m.
(48,759 sq.ft.) gross floorspace and a smaller retail unit fronting onto Wentworth Street
(comprising 227 sq.m. gross) with offices at first floor level above. Undercroft parking is
proposed beneath the foodstore, accessed from Smithson Court/Pasture Lane. A petrol
filling station is proposed on Smithson Court. No comments are made in this report about
car parking or access to the site.

2.2 The operator of the proposed foodstore is yet to be confirmed by the applicants but
we understand that discussions have been or are currently being held with all the main food
retailers excluding Morrisons. Based on these discussions it has been assumed that:
e the 4,530 sq.m. gross foodstore would have a net sales area of 2,718 sq.m. (a 60%
net to gross floorspace ratio); and
* of this net sales area, 70% (1,903 sg.m.) would be used for the sale of convenience
goods, and the other 30% (815 sg.m.) would be used for comparison goods sales.

2.3 The sales density of the proposed foodstore is based on an average of the company
benchmark sales densities of Tesco and Sainsbury’s. The estimated turnover in convenience
and comparison goods is shown below. These turnover estimates relate to the forecast year
of 2018.

Net floorspace Sales density Turnover
{sg.m.) (£ per sg.m.) (Em)
Convenience goods 1,903 £11,832 22.51
Comparison goods 815 £9,577 7.81

2.4 In relation to the other smaller retail unit proposed on the WSCP site, which
comprises 227 sq.m, a 70% net to gross ratio has been assumed, resulting in a net sales area
of 159 sq.m. It has also been assumed by NLP that this floorspace would be used for
comparison goods sales, and would achieve a turnover in line with the benchmark turnover
for Malton Town Centre of £4,100 per sg.m. in 2018. The turnover of the small unit has
been factored into the retail impact assessment. Its estimated turnover is £0.65m and the
total comparison goods turnover of the scheme in 2018 is £8.46m.

2.5  The turnover estimates for 2023 allow for a growth in turnover to £23.58m in
convenience and £9.73m in comparison goods in line with the forecast growth of retail
expenditure in the study area. This is a robust approach which assumes that the proposed
store, together with the scheme for the Livestock Market site, takes a share of expenditure
growth after 2018. We accept the estimates made by NLP of the sales density and the
convenience and comparison goods turnover of the proposed development in 2018 and
2023,



3. Planning Policy Context
Development Plan

3.1 The development plan for Malton currently comprises the Ryedale Local Plan, March
2002 including policies saved by the Secretary of State in September 2007 and The Ryedale
Plan - Local Plan Strategy (LPS) document adopted by the Council in September 2013. A
legal challenge has been made to the adoption of the LPS on the grounds of housing need.
The challenge has no bearing on the town centre policies in the plan. The Local Plan
Strategy document includes policies for managing growth and change across the District to
2027 and forms part of the Development Plan for Ryedale. The ‘saved’ policies of the
Ryedale Local Plan will form part of the development plan until such a time as they are
replaced by policies in the emerging Ryedale Local Development Framework.

3.2  The WSCP Site is nat subject to any site specific allocations or designations within
the adopted Local Plan. Furthermore, there are no other policies which have been ‘saved’
and are directly relevant to the application proposals.

3.3 The Local Plan defines a Town Centre boundary and a Primary Shopping Area in
Malton which are shown on the plan in Figure 1. These boundaries have not yet been
reviewed in the preparation of the new Local Plan documents.

3.4 Local Plan Policy SP7 states that Town Centres will be the focus for a diverse range
of uses including principally retail uses. It also states that new retail development will be
accommodated in line with the following Town Centre hierarchy:

e Principal Town Centre: Malton, and

* local Town Centres: Norton, Pickering, Kirkbymoorside and Helmsley.

3.5 Retail development of a scale appropriate to these roles will be supported where the
proposals maintain and enhance the vitality and viability of the Town Centre. New retail
development will provide a strong retail mix in terms of its type, range and quality and an
improved range and choice of food (convenience) retailing. In relation to food
(convenience) retailing, the Plan states that current commitments account for the
quantitative food convenience retail floorspace required to 2026. Should any commitments
fail to come forward, any additional requirement for convenience retail floorspace will be
directed to Malton.

3.6 NLP’s Retail Statement gives details of relevant extracts from the Local Plan Strategy,
which we do not need to reproduce here. Of particular relevance to the current application
is paragraph 5.25 which states that excellent edge-of-centre opportunities exist to
accommodate new retail space to support the role of Malton Town Centre. In this context,
it identifies that a ‘Northern Arc’ lies to the north of the town centre, taking in a belt of
land, all of which is edge-of-centre. The geographical extent of the ‘Northern Arc’ is shown
on the map on page 85 of the LPS document. It stretches from the existing Livestock Market
in the west, across Newbiggin and Wentworth Street to the Wentworth Street Car Park.



3.7 Policy SL7 of the Local Plan Strategy defines a local floorspace impact threshold for
the assessment of planning applications for town centre uses outside of the defined Town
Centre Commercial Limits and not in accordance with the Plan. This will be applied as
follows:
e 500 square metres gross for comparison only schemes
e 750 square metres gross for convenience only schemes and,
s where a proposal involves a combination of convenience and comparison
floorspace, the threshold is set at 1000 square metres of the total retail gross
floorspace of the scheme.

3.8 The current application for the WSCP site proposes 4,530 sq.m. gross floorspace
which is well in excess of the defined local floorspace threshold for impact assessments for
combined convenience and comparison floorspace of 1,000 sg.m. gross the Retail
Statement addresses the retail policy requirements set out in the NPPF accordingly.

National Planning Policy for Town Centres

3.9 Planning applications for main town centre uses including retailing which are notina
defined centre and do not accord with an up-to-date development plan, should be subject
to a sequential test and an impact test. The impact test applies to proposals of mare than
2,500 sq.m. gross floorspace unless the local authority has adopted a smaller floorspace
threshold for impact assessments. The current proposals exceed this default threshold of
2,500 sg.m. gross as well as the local floorspace threshold mentioned above.

3.10 Paragraph 27 of the NPPF states that, where an application fails to satisfy the
sequential test or is likely to have significant adverse impacts upon the vitality or viahility of
a centre, it should be refused. In this Review we focus on whether the proposals comply
with the sequential and impact tests.

3.11 Although Planning Policy Statement 4 (PP54) has now been replaced by the NPPF,
the Practice Guidance on Need, Impact and the Sequential Approach published alongside
PP54 remains extant. The document provides advice on the scope of need, impact and
sequential site assessments, including guidance on methodologies and key data inputs.,

3.12  In August 2013, the Government published draft National Planning Practice
Guidance (NPPG), intended to accompany the NPPF, for consultation. It is expected that it
will be formally issued by the Secretary of State, and come into force, early in 2014,
superseding the extant Practice Guidance.



4, Existing Shopping Provision
Study Area

4.1 The study area used by NLP for assessing expenditure capacity and trade diversion
impacts in respect of the proposed foodstore has been based on that used by Roger Tym &
Partners (RTP) in previous retail studies for the Council. The study area includes 6 zones as
follows:

Zone 1 - Helmsley (YO62 5 and YOG62 4);

Zone 2 - Kirkbymoorside (YO32 7 and Y062 6);

Zone 3 - Pickering (YO18 7 and YO18 8);

Zone 4 - the East Ryedale area (Y013 9 and Y017 8);

Zone 5 - Norton (YO17 9 and YOG0 7); and

Zone 6 - Malton (YO17 6 and YO17 7).

4.2 The study area and zones are shown on the map in Figure 2. The study area was
used by RTP as the basis for the telephone household survey carried out in February 2011,
To provide a more detailed geographical zoning system for the analysis of shopping patterns
some of these zones were sub-divided and the household survey provides information for
10 zones. Details are given in Section 5 below.

Centres in the Study Area

4.3 Malton Town Centre is the principal retail and commercial destination in Ryedale
District, and contains a range of uses which serve the retail and service needs of both
residents in the town itself, and the district as a whole.

4.4 The District also includes the smaller centres of Norton, Pickering, Kirkbymoorside
and Helmsley. All of these centres contain a range of uses which meet the day to day needs
of their respective catchments, which generally comprise the town itself, and the
surrounding rural areas.

4.5 In Malton there is a Morrisons supermarket of around 2,500 sg.m. net floorspace on
Castlegate, within the town centre boundary but outside the primary shopping area. It
slocation is shown on the map in Figure 1. There is also a small Sainsbury’s Local store in
Newbiggin, just within the town centre boundary, and a range of smaller specialist food
shops.

4.6 Norton has an Asda (former Netto) store of 785 sq.m. net located outside the town
centre on Norton Road and a Lidl discount store on the edge of Norton centre,

4.7 In Pickering the main existing convenience retail provision comprises a Co-op
foodstore to the east of The Ropery, with 1,036 sg.m. net floorspace, a Costcutter and
several small specialist food shops.



4.8 Kirkbymoorside has a small Spar convenience store of around 200 sg.m. net, and a
small number of other food shops. There is also a Co-op convenience store outside the
town centre. Helmsley has small Co-op and Costcutter stores in the town centre.

Commitments

4.9 Qutline planning permission was granted on appeal in October 2012 for
redevelopment of the Livestock Market site on the edge of Malton town centre for a total
of 4,092 sg.m. gross retail floorspace including a foodstore of 2,360 sq.m. gross and 1,652
sq.m. net, and three unit smaller units comprising 1,732 sg.m. gross/1,386 sq.m. net.
Development has not yet taken place on the site. NLP indicate that there is no evidence of
interest from operators in taking occupation of a foodstore of the size proposed. This view
is supported by evidence from three specialist commercial agents which has been
submitted in support of the present planning application. NLP state that the Livestock
Market scheme is not commercially viable in its present form and there are very significant
doubts as to whether this scheme will be implemented.

4.10 The advice of 11" February to the Council from DTZ considers occupier demand for
the Livestock Market site. It states:

“I conclude likely occupier demand for the Livestock Market as consented currently does
not exist. Like WSCP, the opportunity is well known in the market place and operators have
had time to adequately consider its suitability for their business and the owner to market it.
Now the site has outline planning consent, FME can now offer some certainty provided the
conditions attached to it regarding the comparison goods restriction are complied with”,
Further comments are made on the Livestock Market site in Section 8.

4.11 Elsewhere planning permission was granted on appeal in April 2010 for a Lidl store
of 1,305 sg.m. gross at Vivis Lane, Pickering on the edge of the town centre. The new store
opened in January 2014,

4,12 In Kirkbymoorside Tesco was granted planning permission in January 2013 for the
development of a new store of 1,462 sq.m. gross and 921 sg.m. net on land to the south of
New Road. Development has not yet started on this new store but Tesco have indicated
that they plan to construct the store for opening in 2015/16.

4.13 Planning permission was granted for the development of an Aldi discount foodstore
on Welham Road in Norton in February 2013. Subsequently Aldi has formally withdrawn
from this scheme and the permission will not be implemented as approved. It has not been
factored-in to NLP’s quantitative retail capacity/impact assessment. Outline planning
permission was granted for redevelopment of the same site in July 2013 for two retail units
of 804 sq.m. gross and a children's day nursery. We understand that the retail units are
intended to be used for the sale of comparison goods and the estimated turnover has been
taken into account in the capacity and impact assessments for comparison goods.

4.14 On 11™ February 2014 Ryedale District Council’s Planning Committee approved an
outline planning application for a retail food store on the Ryedale Garages site at Piercy End,
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Kirkbymoarside (application ref, 12/00571/QUT). The site is to the south of Kirkbymoorside
town centre and opposite the site of the approved new Tesco store. The floorspace is 650
sq.m. gross; 488 sg.m. net sales area. The application was considered to be acceptable in
retail policy terms and was recommended for approval by Officers. Because of the very
recent approval of this foodstore, it was not taken into account in the retail assessment by
NLP and we have not included it in our review of retail capacity or impact. However, we
comment on the implications of an additional small foodstore in Kirkbymoorside in the
appropriate sections of the report.
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5. Existing Shopping Patterns
Household Survey

5.1 Information on existing shopping patterns in the study area is based on a telephone
household survey carried out in February 2011 for the Ryedale Retail Capacity and Impact
Assessment Update across ten zones which include subdivisions of the zones shown in
Figure 2. The survey comprises 1,000 interviews. The data by zone have been weighted to
reflect the population in each zone so that the results are an accurate representation of
shopping patterns.

5.2 The household survey asked questions about which stores people use for main food
and grocery shopping and top-up food shopping, and . A question was also asked about the
extent to which people visit small shops in town centres for food shopping as well as
supermarkets.

5.3  The household survey enables estimates to be made of the market shares of
spending by residents in each zone that is spent at different stores and centres in
convenience goods.

5.4 The full tabulations of the household survey data are included in the Appendix to
this Review.

The Catchment Area of the Proposed Development

55 The study area used in the Ryedale Capacity Study has been adopted by NLP as the
catchment area of the proposed retail development on the WSCP site. The definition of the
catchment area has been criticised by Peacock & Smith on behalf of Morrisons and by some
objectors to the application. The criticism is that residents of some of the outer zones in the
study area live closer to large foodstores in Scarborough, York and Thirsk for main shopping
and so are unlikely to shop in Malton if a new large foodstore open on the WSCP site,

E.6 The household survey data in the Appendix enables the existing pattern of main
food shopping to be analysed. The key findings about the use of large foodstores outside
the study area are as follows:

e Tesco in Thirsk is used by some residents of the Helmsley zone but twice as many
respondents of that zone mostly use Morrisons in Malton.

e Some residents of zone 5B, the rural area between Malton and York along the A64,
shop at Asda and Sainsburys in Monks Cross but significantly more use Maorrisons in
Malton.

* The vast majority of residents of zone 4B, the settlements along the A64 towards
Scarborough, shop at Marrisons in Malton; relatively few use Morrisons and Tesco
in Scarborough

e Stores in Scarborough are used to a significant extent only by residents of zone 4A,
along the A170 corridor towards Scarborough and outside Ryedale District.
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5.7  The validity of the definition of the catchment area can be assessed by analysing the
pattern of main food and grocery shopping to Morrisons in Malton from each survey zone.

Zone | Area Number of Percent of Market share
respondents | respondents of Morrisons

1 Helmsley 33 8% 32%

2 Kirkbymoorside 40 9% 38%

3A Pickering west 41 9% 45%

3B Pickering east 40 9% 42%

4A A170 corridor to east (outside Ryedale) 4 1% 4%

4B AB4 corridor towards Scarborough 55 13% 59%

5A AB4 corridor towards York 22 5% 40%

5B Norton and rural south 103 23% T4%

B6A Malton north 37 8% 82%

6B Malton central 66 15% T4%

Total 441 100% -

5.8  The weighted number of responses in the table above is an accurate representation
of the trade draw to Morrisons in Malton in its role for main food shopping. It can also be
considered to be a good indicator of the likely pattern of main food shopping to the
proposed foodstore on the WSCP site. Morrisons in Malton draws its main food shopping
trade from all parts of the study area, with the exception of zone 4A which is the rural area
outside Ryedale District on the edge of Scarborough. With hindsight this area probably
should have been excluded from the catchment area because it does look more towards
Scarborough. However, less than 10% of respondents to the survey live in this zone and its
inclusion does not distort the analysis of shopping patterns. Elsewhere a large proportion of
the residents in all the zones already mostly visit Malton for their main food shopping. We
would advise that the area used by NLP as the catchment area of the proposed store is
acceptable. This area is the ‘primary catchment area’ (PCA) of the store. NLP have assessed
that 15% of the store’s trade would come from beyond this PCA, including visitors to
Malton.

Population and Expenditure

5.9 The base year for the retail analysis is 2011. NLP have used population and
expenditure estimates data for 2011 from Experian for each of the survey zones. Population
has been projected forward to 2013, 2018 and 2023 using the 2010-based ONS population
projections. The total population within the study area is forecast to increase from 53,904 in
2013 to 54,310 in 2018 and 55,222 in 2023.

5.10 Retail expenditure estimates for convenience and comparison goods for each zone
in 2011 have been obtained using Experian data and forecasts of spending per person are
based on national expenditure forecasts in Experian Retail Planner Briefing Note 10.0
(September 2012). The expenditure forecasts have been adjusted to exclude non-store
retail sales such as Internet shopping.
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5.11 The total growth in expenditure in the study area over the periods to 2018 and 2023
shown in NLP’s tables is as follows:

2013-2018 2013-2023
Convenience goods 2.0% 6.9%
Comparison goods 11.0% 27.6%

5.12 Since the Retail Statement was prepared Experian issued their latest Retail Planner
Briefing Note 11 in October 2013. The average annual growth in the latest forecasts
(including special forms of trading) has increased slightly compared to the previous
forecasts. In convenience the average annual growth in the period 2013-2023 has been
increased from 0.6% to 0.8% and in comparison goods it has been increased from 2.7% to
2.9%. The forecasts used by NLP are therefore more cautious than those currently
recommended by Experian and we regard the expenditure forecasts as robust for the
purposes of estimating future expenditure flows and turnovers of stores/centres.

Existing Turnover

5.13 The turnover of existing convenience and comparison goods floorspace in the study
area, originating from within the study area, has been estimated by NLP using the local
expenditure data and market shares based on the results of the household survey. This is an
acceptable approach.

5.14 An estimate has been made of the amount of turnover of retail facilities within the
study area derived from inflow of spending from outside of the area. It has been assumed
that 15% of the turnover of existing stores and centres within the study area comprises
inflow and we agree that this is a reasonable assumption.

Retention Levels and Leakage

5.15 In convenience goods 68% of residents’ expenditure is spent in centres and stores
within the study area, representing a 32% leakage of spending. Most of this leakage is going
to Morrisons in Scarborough, and the Asda and Sainsbury’s stores at Monks Cross in York,
followed by Sainsbury’s in Scarborough, Tesco at Clifton Moor in York and Tesco in Thirsk,
NLP note that this highlights the significant scope which exists to ‘claw back’ spending
currently flowing to retail facilities outside of the district, through new development which
enhances the existing range and choice of provision in Ryedale.

5.16 In comparison goods about 31% of residents’ expenditure is spent in centres and
stores within the study area, representing a 69% leakage of spending. Most of this leakage
is going to York city centre, Scarborough town centre, Monks Cross and Clifton Moor in
York, and the factory outlet shopping centre at Naburn south of York. NLP note that the
planning permission recently granted for a significant amount of new retail floorspace at
Monks Cross (including a John Lewis store) is likely to attract shoppers from Ryedale and
further increase leakage from the study area.
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Market Shares

5.17 The analysis of market shares in the study area for main food and grocery shopping,
adjusted to exclude Internet shopping, ‘don’t know’s and those who don’t do a main food
shop, shows that Morrisons in Malton has an overall market share of 48%. Other stores in
the study area have a relatively low market share of below 3% because they are not
strongly used for main food shopping. For top-up food shopping, adjusted to exclude
Internet shopping, ‘don’t knows’ and those who don't do top-up food shopping, Morrisons'
market share is 18%, followed by the Co-op in Pickering at 14%. Other shops in Malton,
Norton, Kirkbymoorside and Helmsley are also well used for top-up food shopping.

5.18 Combining the market shares for main food and top-up shopping, the market shares
stated by NLP for all convenience goods shopping across the study area are:

Convenience goods shopping Market share
Morrisons, Malton 35.2%
Other shops, Malton 4.6%
Asda, Norton 2.6%
Lidl, Norton 3.6%
Other shops, Norton 1.6%
Co-op, Pickering 5.9%
Other shops, Pickering 3.7%
Kirkbymoorside 4.2%
Helmsley 3.6%
Other stores/centres 3.1%
Study area total 68.1%
Leakage 31.9%

5.19 Morrisons in Malton is deminant for convenience goods shopping and is the store
that can be expected to face the most competition with a new foodstore on the WSCP site.
There is also likely to be competition with large foodstores outside the study area where
there is potential for clawback of leakage of trade.

5.20 The market shares for comparison goods shopping across the study area are:

Comparison goods shopping Market share
Malton 19.2%
Norton 0.6%
Pickering 5.9%
Kirkbymoorside 2.7%
Helmsley 2.3%
Other stores/centres 0.7%
Study area total 31.5%
Leakage 68.5%

5.21 Some competition can be expected with shops in Malton town centre but in view of
the high level of leakage of comparison goods spending it is also likely that the new
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foodstore would draw some of its trade from centres and retail destinations outside the
study area such as York.

Over-Trading in Morrisons

5.22 Another impartant matter regarding shopping patterns is the extent of over-trading
in stores in Malton. In the study area as a whole NLP’s Table 7.1 shows an estimated level of
over-trading of forecast survey-based convenience turnover over benchmark turnover in
2018 of £18.1m or 29%. This over-trading is concentrated in Morrisons in Malton with a
level of over-trading of £16.5m or 66% above its company average level.

5.23 Although this is a valid analysis for 2018, we believe it is important to consider the
existing position concerning over-trading in Morrisons. Peacock & Smith have said that,
although Morrisons was over-trading in the past, it is no longer over-trading since the store
was extended in 2010. For the purposes of this Review we regard ‘over-trading’ as the
extent to which the Morrisons store has an actual turnover higher than its benchmark or
company average turnover. The degree of guantitative over-trading can only be assessed
for convenience goods because the household survey does not quantify the amount of
comparison goods turnover in Morrisons, only in Malton town centre as a whole.

5.24 NLP's tables show that Morrisons has an estimated survey-based convenience
turnover in 2013 of £34.57m, to which is added an inflow of trade of £6.10m to obtain a
total convenience turnover of £40.67m (inflow is 15% of total turnover). Marrisons’
convenience sales floorspace is 2,010 sq.m., giving a sales density of £20,234 per sg.m.
Morrisons company average turnover in convenience goods according to Verdict 2012 (also
in 2011 prices) is £12,737 per sg.m. Therefore the store’s actual turnover is estimated to be
59% higher than its benchmark turnover. This is a slightly lower than NLP’s estimate of 66%
but it still represents a significant level of over-trading in the store.

5.25 The evidence from the household survey in 2011, carried out after Morrisons’
extension was built in 2010, is that the Morrisons store is trading extremely well at a level
around 60% higher than the company’s benchmark level.

Spending in Small Shops

5.26 The household survey asked “does you household also spend money on food and
groceries in small shops (i.e. not supermarkets)”. This is relevant to the review of the
proposals for a new large foodstore on the WSCP site because it shows the extent to which
shoppers in the study area make use of smaller shops in different centres. Overall 65% of
respondents said they do spend money on food in small shops. Of those respondents who
said they do use small shops, 30% of the shops used are in Malton, 21% in Pickering, 12% in
Kirkbymoorside, 8% in Norton and 8% in Helmsley. The findings show that Malton is not just
a centre where shoppers go to do their main food shopping in Morrisons; it is also a centre
which is popular for visiting small shops for other food shopping needs.

15



6. Sequential Assessment

6.1 The NPPF requires that planning applications for main town centre uses (such as
retailing) which are not in a defined centre and do not accord with an up-to-date
development plan should be subject to a sequential test. Such uses should be located in
town centres, followed by edge-of-centre locations and, only if suitable sites are not
available, should out-of-centre sites be considered. When considering edge-of-centre and
out-of-centre proposals, preference should be given to accessible sites that are well
connected to the town centre.

6.2 In relation to decision making, the draft National Planning Policy Guidance (NPPG)
also provides a checklist setting out the considerations that should be taken into account in
determining whether a proposal complies with the sequential test. These include:

* arequirement to demonstrate flexibility, including identifying scope for flexibility in
the format and/or scale of the proposal;

s where the proposal would be located in an edge of centre or out of centre location,
preference should be given to accessible sites that are well connected to the town
centre; and

e itis not necessary to demonstrate that a potential town centre or edge of centre site
can accommodate precisely the scale and form of development being proposed, but
rather to consider what contribution more central sites are able to make, either
individually or collectively, to meeting the same requirements as the application is
intended to meet.

6.3 In addition, the draft NPPG states that the use of the sequential test should
recognise that certain main town centre uses have particular market and locational
requirements, which mean that they may only accommodated in specific locations - robust
justification must be provided where this is the case. It also recognises that, as promoting
new development on town centre locations may be more expensive and complicated than
elsewhere, local planning authorities need to be realistic and flexible in terms of their
expectations.

6.4 A new foodstore of 4,530 sq.m. gross, with associated petrol filling station, parking,
servicing and landscaping, is proposed at the WSCP Site, taking into account the
requirements of the main operators for this location. Whilst a minimum site size of around
1.5 hectares would be required to accommodate this development, NLP have considered all
potential alternative sites.

6.5 Five sites have been assessed in Malton, three in Norton, three in Pickering and two

in Kirkbymoorside. The largest site is the Livestock Market site in Malton which is discussed
below. The other sites are summarised in the following table.
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Availability

Suitability

Former Mount Hotel site,
Malton

Not available —in use as a
restaurant

Edge-of-centre but very
small, less than 0.1 ha

York House, Malton

Not available - the Talbot
Hotel has been refurbished
and re-opened in 2012

Edge-of-centre but very
small, less than 0.1 ha

Malton Tennis Club site

Currently is used for
recreation purposes

Outside development limits
of Malton; being promoted
for residential use

Land at Pasture Lane, Malton

2.5 ha of agricultural land
north of Malton

Qut-of-centre site;
previously promoted for
relocation of livestock
market and currently for
residential development

Former clothing factory,
Welham Road, Norton

Not available — has planning
permission for retail units
and a children’s day nursery

Too small for the proposed
development - 0.7 ha.

5t. Nicholas car park, Norton

Currently in use as a car park
- not available

Too small for the proposed
development - 0.3 ha.

Land north of Church Street,
MNorton

Vacant site, not sequentially
preferable

Not suitable because of
flood risk.
Very small site (0.1 ha.)

Vivis Lane, Pickering

Not available = site of new
Lidl supermarket

0.4 ha site is too small for
the proposed foodstore

Other sites in Pickering

Sites currently used as car
parks — not available

Sites are too small — only 0.2
and 0.3 ha

Town Farm car park,
Kirkbymoaorside

Currently is use as a public
car park — not available

Site is too small —only 0.2 ha

Land south of New Road,
Kirkbymoorside

Not available - site of
approved new Tesco
supermarket

0.6 ha site is too small for
the proposed foodstore
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6.6 NLP’'s sequential assessment shows that all these potential alternative sites are
either in edge-of-centre or out-of-centre locations and therefore cannot be considered to
be sequentially preferable to the application site. We agree that none of the above sitesis a
suitable alternative to the WSCP site for the scale and type of retail development proposed
in the current application.

6.7 The Livestock Market (LM) site is considered in detail by NLP in the Retail Statement.
The main points made by NLP are:
e The LM site is not sequentially preferable to the WSCP site. Both are in edge-of-
centre locations. This can clearly be seen on the map in Figure 1.
There is no evidence of demand for a foodstore of the size approved on the LM site.
The site is not viable, suitable nor available to accommodate a new foodstore of the
size proposed on the WSCP site.
e The LM site is far more suitable for modern retail units to accommaodate High Street
comparison stores and should not be subject to a supermarket-only scheme.

6.8  The LM site comprises 0.9 ha and the approved scheme would accommodate a total
of 4,092 sg.m. gross floorspace in 4 units, the largest being 2,360 sg.m. gross. Car parking
requirements would be met through the development of a 3 storey decked car park. The
WS5CP site occupies 4,530 sg.m. gross shopping floorspace on a site of 1.5 ha. with surface
car parking. We agree that the two sites offer opportunities for different types of retail
development. The LM site could not meet the need for a large foodstore in Malton of the
type that would compete effectively with Morrisons.

6.9 NLP's views should be seen in the light of the conclusions of the Inspector in the
Livestock Market appeal Inquiry. The Inspector concluded (paragraph 45) that the proposed
development on the LM site would accord with the sequential approach to town centre
uses set out in the NPPF. He found that the site is available and suitable for the
development proposed, applying the interpretation of ‘suitability’ as defined in the Tesco
Dundee decision of March 2012,

6.10 Whether the LM site is sequentially preferable to the WSCP site has to be judged in
the context of the recent High Court decision on a retail development case in Newport in
the Borough of Telford and Wrekin (June 2013) is relevant. In this case it was ruled that sites
can be considered ‘equal’ in terms of sequential status, and that it can be concluded that
there is no material difference between the relative sequential merits of the competing
sites. Furthermore, in considering the merits of out-of-centre sites, it was ruled that
“sequential superiority” is not to be determined merely by measuring which of two
competing sites is closer to the town centre “as the crow flies”; there are a number of
permutations of factors which would justify a finding that one site is not sequentially
superior to another.,

6.11 GVA on behalf of Fitzwilliam Malton Estates have stated that the Livestock Market
site is sequentially preferable to the WSCP site. Peacock & Smith also say that the LM site is
sequentially preferable due to its close proximity to shops and services in the town centre,
An objector claims that the WSCP is further away from the town centre than the LM site.
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GVA also make the point that there is no named occupier for the WSCP site and so the
proposals is speculative. Peacock & 5Smith comment that the LM site also does not have an
operator and so remains available for a prospective foodstore operator looking to locate in
Malton.

6.12 In interpreting the sequential approach as set out in the NPPF and taking account of
the draft NPPG which was published after the Tesco v Dundee judgement, the relevant
factors to consider in assessing the sequential merits of the WSCP site against the LM site
are the following.

Are both sites available for development? Yes. Both sites are available for development
within a reasonable period of time.

Are both sites suitable for the development The LM site is suitable for retail development

proposed? but it is not suitable for the particular

requirements of the scheme proposed on the
WSCP site. As well as suitability of the scale of
development on the LM site, there are issues
of impact on the Conservation Area,
access/highways and residential amenity
which would make it difficult to develop a
larger foodstore on the LM site.

Is the LM site capable of accommodating the scale | No. The identified requirement for a large
and type of retail development proposed on the foodstore of the size proposed could not
WSCP site? physically be developed on the LM site with
associated car parking and servicing. To
accommodate a larger foodstore on the LM
site would take up floorspace that is needed
for comparison shopping.

Does the proposed development on the WSCP site | Yes. The scheme has been designed to fit the

demonstrate sufficient flexibility in format and constraints of the site in terms of shape and

scale? topography through locating the store as close
as possible to the town centre with undercroft
car parking.

Is the LM site closer to the town centre? It is very slightly closer to the town centre

boundary but a similar distance from the
primary shopping area, which is the basis for
the definition of ‘edge-of-centre’,

Is the LM site any more accessible and well The differences are minimal. Both sites offer

connected to the town centre on foot than the easy access to the town centre for pedestrians

WSCP site? using existing connections that are easy to
follow.

Does the concept of the ‘Northern Arc” around the | Both sites lie within the area covered by the
edge of the town centre favour either the LM site | Northern Arc.
or the WSCP site?

6.13 We accept that the application complies with the seqguential approach to site
selection set out in the NPPF. The LM site is not sequentially preferable to the WSCP site
and it is not suitable for the development of a large foodstore.
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7. Health of Town Centres
Malton Town Centre

7.1 Malton is identified as a Principal Town Centre in the Local Plan Strategy for Ryedale,
It is the largest centre in the District, and the main destination for shopping, as well as
providing a range of services and facilities which serve both the town itself and the
surrounding rural areas. The centre is focused on Wheelgate/Newbiggin and Yorkersgate,
and around the Market Place.

7.2 At the time of the NLP survey, undertaken in March 2013, there were a total of 24
vacant units within Malton, with a vacancy rate of 12%, which is below the current GOAD
national average vacancy rate of 13.7%. The vast majority of these units are of a small scale
and spread throughout the centre, and they do not detract from the overall quality of the
shopping environment. Furthermore, a number of these vacant properties, including those
on Yorkersgate, are currently being refurbished for re-occupation. However, there are
several vacant units and charity shops at the northern end of Wheelgate.

7.3 We agree with NLP that Malton Town Centre provides an attractive shopping
environment. The centre appears to be performing well at its level in the retail hierarchy,
with a wide range of uses which meet day to day shopping and service needs, and act as a
focus for the local community. Our observations are that the centre contains several
multiples including Boots, Superdrug, M&Co, WH Smith and Boyes. There is a good range of
independents such as clothes and fashion shops, florists, a fishmonger, butchers,
greengrocer, jewellers, country wear, art shop and furnishings. There are 18 convenience
goods shops including Sainsbury’s Local and Heron Foods. These shops have been able to
co-exist in a complementary way with Morrisons. We accept that Malton has a good level of
vitality and viability.

Norton

7.4 Norton is located immediately to the south of Malton, separated by the River
Derwent and the railway line. It is a linear centre, containing a range of commercial units
dispersed along Church Street and Commercial Street. There are 30 commercial units within
the centre, half of which (14) are in service use. At the time of the latest NLP survey, four
units in the centre (13%) were vacant, similar to the national average {13.7%), and vacancies
have fallen since the previous NLP survey in 2011. The shopping environment is generally
attractive, reflecting its location within a Conservation Area. Overall, whilst the range of
convenience retail provision is limited, the centre remains popular with local residents, and
continues to provide a range of uses which meet day to day needs. Norton centre has a
different and more localised role than Malton town centre. Shopping provision in Norton is
complemented by the presence of Asda and Lidl stores outside the centre.
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Pickering

7.5 Pickering is an attractive town centre located north of Malton. It is focused on the
Market Place and Birdgate. The centre provides a range of shops and services which meet
the day-to-day needs of residents within Pickering and the surrounding rural areas in the
northern part of Ryedale. The largest units is the Co-op supermarket and there is a new
edge-of-centre Lidl store. The centre is also popular with visitors, partly because of the
North York Moors Railway. At the time of the NLP survey, there were just three vacant units
in Pickering which, at 2.8%, well below the GOAD national vacancy average (13.7%), and
reflects the current strength of the centre. The centre also provides an attractive shopping
environment, and has car parking at the Ropery and Eastgate, which helps to ensure its
accessibility to shoppers. Overall, whilst the range of uses it contains is limited, the centre is
performing well and we agree it has a good level of vitality and viability.

Kirkbymoorside

7.6 Kirkbymoorside is located to the north west of Malton, and closer to Pickering. It
contains a range of small scale retail and service uses which serve the town itself and
nearby villages. It is a linear centre, centred on the Market Place Crown Square and Church
Street. The NLP survey found just one vacant unit within the centre. Although the centre
offers limited potential to meet wider shopping needs, it is performing well in its role of
meeting the day-to-day needs of its catchment population and it has a moderate level of
vitality and viability.

Helmsley

T7 Helmsley is situated further to the north west of Malton, and west of
Kirkbymoorside. It serves residents of the town and the surrounding rural areas in the
north-western part of the district, as well as being well used by visitors. The vacancy rate is
just 3.8%, which is less than a third of the national average. The centre provides an
attractive environment for shoppers and visitors and it has a high level of vitality and
viability.

7.8 Our assessment is that Malton, Pickering, Kirkbymoorside and Helmsley centres
have a high level of vitality and viability. Norton has a slightly lower but moderate level of
vitality and viability. The draft NPPG advises that any judgement about whether the likely
adverse impact of a proposed development may be significant can only be reached in the
light of local circumstances, based on the health of particular centres. In this instance any
possible adverse impacts must be judged against the vitality and viability of centres in the
catchment area, and we assess the implications in Section 8.
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8. Retail Impact Assessment
Approach to the Assessment

8.1 In the NPPF planning applications for retail uses over 2,500 sg.m. outside centres
and not in accordance with an up-to-date Local Plan are required to be accompanied by a
retail impact assessment. This assessment should include an assessment of:
s the impact of the proposal on existing, committed and planned public and private
investment in a centre or centres in the catchment area of the proposal; and
e the impact of the proposal on town centre vitality and viability, including local
consumer choice and trade in the town centre and wider area.

8.2  We have agreed the broad methodological approach to the retail impact assessment
in discussions with NLP.

8.3 The quantitative retail capacity/impact assessments included as part of NLP's
updated Retail Statement are based on those prepared to accompany the original (August
2011) Retail Statement. However, in order to provide the most up-to-date evidence base to
inform the consideration of the application proposals, these assessments have been
updated. The new assessments use the most up-to-date population and expenditure data,
though we have commented earlier on the availability of more recent Experian expenditure
forecasts. NLP also now take into account the planning permission granted on appeal on the
Livestock Market site in Malton.

8.4  The impact assessment considers two scenarios.

{1) Scenario 1 is based on what NLP regard as “likely to happen in practice”, taking into
account the views of commercial agents. It assumes that the proposed new
foodstore on the WSCP site will come forward over the period to 2018, reflecting
the existence of demand from operators for a store of the size currently proposed.

(2) Scenario 2 assumes that, following the opening of the WSCP store over the period to
2018, any new foodstore on the LM site opens and reaches a normal pattern of
trading by 2023. This reflects the absence of demand from operators for the
opportunity presented by the LM site, but the potential that the site may come
forward over the long term — in the words of NLP “particularly should a new store be
brought forward on the WSCP site which claws back spending from beyond the local
area, and helps to generate additional interest in the town from national multiple
operators.”

8.5 NLP state that the assumption that the LM store comes forward over the period to
2023 is considered to be a cautious approach, particularly in the context of the views of
commercial agents that there is no demand for a foodstore of the size currently proposed
on the LM site, and the approved scheme is undeliverable. However, we have agreed with
NLP that this scenario represents a possible cumulative impact situation in Malton if both
schemes were to be developed.
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8.6 We have undertaken an independent review of the retail impact assessments for
convenience and comparison goods. We have reviewed NLP’s Scenario 1 and Scenario 2
assumptions. Although NLP have not considered the possible cumulative impact of the
proposed developments on the WSCP and LM sites taking place by 2018, and we agree that
it is unlikely that both sites would be developed by that time, for sensitivity purposes we
have also reviewed a scenario for 2018 in which both schemes are developed.

8.7 In this Review we summarise NLP’s impact tables in a format that we believe will be
easier for Officers and Members to understand. NLP do not present tables showing the
capacity analysis calculations but in Table 1 of this Review we set out NLP's figures in the
form of capacity analysis tables for convenience and comparison goods. Tables 2 and 3
summarise the key data for the retail impact assessments for convenience and comparison
goods. We have used NLP’s impact assessments for the WSCP scheme to assess the
predicted trading impacts in 2018 (consistent with NLP’s Scenario 1) and then added the
predicted cumulative impacts of the scheme on the Livestock Market site in 2018. Finally we
assess the cumulative impacts of both schemes in 2023 (based on NLP’s Scenario 2). We
also present a combined assessment for convenience and comparison in relation to the
total turnover of stores and centres in 2018 and 2023. This gives an overall assessment of
the cumulative impact of the two schemes.

8.8 For clarification our independent review of the proposed retail development makes
the following assumptions.

{1) Impact is assessed against pre-impact turnovers of stores/centres in 2018 and 2023,

{2) Trade draw to commitments is assumed to be the same in 2018 and 2023.

(3) The solus impact of the WSCP scheme in convenience and comparison goods is
taken directly from NLP’s impact tables.

{(4) In assessing the cumulative impact of the WSCP and LM schemes, we assume that
the two schemes will compete with each other and that some of the trade draw will
be from the competing scheme — 10% in convenience goods and 5% in comparison
goods.

(5) Cumulative trade diversion is the total of the trade diversions assessed for
commitments, the WSCP scheme and the LM scheme in 2018 and 2023.

{6) Percentage trade diversion is the cumulative total divided by pre-impact turnover.

Retail Capacity

8.9  There is no longer a policy test to demonstrate evidence of need for new shopping
floorspace but the Practice Guidance recognises that quantitative need in terms of retail
capacity is a factor in assessing whether a proposed development would have an adverse
impact on existing centres. The argument is that if there is capacity for new floorspace, the
likely impact on centres will not be as great as if there is no capacity because centres will be
better able to withstand a degree of trade diversion.

8.10 In the Ryedale Retail Capacity and Impact Assessment Update Final Report (RTP, July
2011) three scenarios were set out for assessing convenience goods capacity in the District,
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using different assumptions about future retention levels. Scenarios 2 and 3 allow for an
increase in the convenience retention level from 66% in 2011 to 85% by 2021 and Scenario
3 also allows for half of the existing over-trading to be factored in to the capacity analysis.
After allowing for commitments the convenience floorspace capacity is forecast to be
between 1,260 sg.m. and 1,500 sq.m. net in 2021 and between 1,650 sg.m. and 1,900 sq.m.
net in 2026. RTP state that in order to achieve an overall retention level of 85 per cent, this
would require the provision of a new foodstore in Malton that is sufficiently large to offer a
genuine alternative to the Morrisons store, the District's only food superstore. RTP note
that there might also be potential for a new, high-quality smaller *basket’ store.

8.11 RTP also assess that in comparison goods the retention level could increase from
31% to 40% and there would be capacity for 5,700 sg.m. net floorspace in 2021 rising to
7,700 sq.m. net in 2026.

8.12 NLP have updated the assessment of the expenditure capacity available to support
the new foodstore proposed on the WSCP site taking into account the extent to which the
proposed development would increase the existing expenditure retention level over the
period to 2018 by reducing leakage of spending and providing effective competition to
Morrisons. It also takes into account the scope of committed developments including the
approved scheme on the Livestock Market site, and over-trading in existing foodstores in
Ryedale. NLP forecast that the quantitative capacity to support new foodstore development
in Malton is larger than that identified by RTP. GVA have stated that there is only need for
one new foodstore in Malton. Other objectors also question the amount of capacity for
another large store.

Convenience Goods

8.13 Table 1A in this Review shows the capacity analysis for convenience goods. It takes
the expenditure forecasts to 2018 and 2023 and applies the forecast retention level to give
expenditure capacity. Subtracting total benchmark turnover gives surplus capacity. An
allowance is then made for over-trading using NLP’s estimates in the Retail Statement to
give total available capacity. The turnover of commitments is then subtracted to forecast
residual capacity.

8.14 RTP's estimate of a future retention level of 85% for convenience goods is an
‘aspiration’ not a forecast based on an assessment of the potential for clawback compared
with the amount of expenditure in the catchment area. A realistic estimate of clawback
needs to be based on the extent to which a foodstore on the WSCP site could reduce
leakage from the catchment area. NLP estimated that £11m of the convenience turnover of
the foodstore on the WSCP site could be generated from clawback of leakage. The Livestock
Market scheme was also assumed to attract a large proportion of its trade from clawback of
leakage.

8.15 Peacock & Smith and others have commented that the assumptions on clawback are
over-estimated. Clawback is a key element in the assessment of capacity and impact and we
have reviewed these assumptions. It is necessary here to refer to the amount of trade draw
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that the proposed schemes are likely to attract from clawback of trade. The basis of this
assessment is explained below in the ‘Trade Draw’ section. In summary, in convenience
goods WSCP foodstore is expected to draw about £9m of its trade from clawback, a lower
amount than that shown by NLP. The LM foodstore is expected to draw about £6m of its
trade from clawback. This gives a total of £15m of clawback, which is 15% of total
convenience spending in 2018. An increase in retention (or reduction in leakage) of 15
percentage points would increase the retention level from 68% to 83%, lower than NLP’s
estimate of 85%.

8.16 In assessing capacity it is conventional to take account of all the over-trading in the
retail system. We disagree with RTP’s approach of allowing for only half of the existing over-
trading to be factored in to the capacity analysis. Allowing for all of the over-trading, which
is predominantly in Morrisons, the total available capacity is £39.2 in 2018 and £43.2m in
2023, After subtracting commitments the residual capacity is £17.5m in 2018 and £21.4m in
2023. This compares with the convenience turnover of the proposed store drawn from
within the catchment area of £19.1m. The figures suggest that there would be almost
sufficient capacity for the proposed store in 2018 as well as the approved store on the LM
site and there would be more than sufficient capacity for both stores in 2023.

8.17 Table 1A does not specifically take account of the planning consent granted in
February 2014 for a further small food store in Kirkbymoorside. Treating this store as a
commitment in the capacity analysis, the residual capacity would be reduced but in our
view it would not alter the conclusion that there would be sufficient capacity for the
proposed store on the WSCP site in addition to commitments on the LM site and elsewhere
in 2023.

8.18 We should comment that in paragraph 7.29 of the Retail Statement NLP state that
there is a convenience goods capacity of around £18m in 2018, even without making any
allowance for an increase in the existing retention level. This is not correct. The £18m stated
in NLP’s Table 7.1 is simply the difference between the forecast actual turnover of
stores/centres and their total benchmark turnover, It is a measure of over-trading, not
capacity.

Comparison Goods

8.19 Table 1B shows the capacity analysis for comparison goods. It uses the same
approach as for convenience goods, taking the expenditure forecasts to 2018 and 2023 and
applying the forecast retention level to give expenditure capacity. Subtracting total turnover
gives surplus capacity. No allowance is made for over-trading in comparison goods. The
turnover of commitments is subtracted to forecast residual capacity.

8.20 In comparison goods NLP have adopted RTP’s estimate of a future retention level of
40% to reflect potential clawback to the approved LM scheme and proposed WSCP scheme.
Our review of clawback in the following Trade Draw section indicates that the combined
trade to the WSCP and LM schemes from clawback in comparison goods would be around
£9m, representing 6% of total comparison spending in 2018. An increase in retention {or
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reduction in leakage) of 6 percentage points would increase the retention level from 32% to
38%, lower than NLP's estimate of 40%.

8.21 The surplus capacity is £14.0m in 2018 and £22.3m in 2023. After subtracting
commitments the residual capacity is £1.8m in 2018 and £10.1m in 2023, This compares
with the comparison turnover of the proposed scheme drawn from within the catchment
area of £7.2m. The figures suggest that there would not be sufficient capacity for the
comparison element of the proposed development in 2018 as well as the approved scheme
on the LM site but there would be more than sufficient capacity for both schemes in 2023.

Qualitative Need for a New Foodstore

8.22 The Practice Guidance sets out the basis for assessing qualitative retail need. It
describes five factors which are frequently used to identify qualitative retail need:

(a) Deficiencies or ‘gaps’ in existing provision

(b) Consumer choice and competition

(c) "Overtrading’ congestion and overcrowding of existing stores

(d) Location specific needs (deprived area considerations)

(e) The quality of existing provision.

8.23 Of these factors the ones that are particularly relevant to convenience goods
shopping in Malton identified in the RTP Retail Study 2011 is the need for a new large-
format foodstore to widen consumer choice and reduce expenditure leakage. NLP also
identify the potential for the proposed new store to improve local consumer choice in
Malton and the accessibility and availability of stores catering for main food shopping needs
for residents of Malton, Norton and the wider Ryedale district. NLP also note that the
proposed new store would help to alleviate symptoms of overtrading and overcrowding
being experienced by existing large stores, particularly Morrisons. We agree that the store
would have benefits for consumer choice and competition in Malton.

Trade Draw

8.24 NLP assume that 85% of the turnover of the proposed foodstore would be drawn
from the Malton catchment area, ie. the zones that comprise the study area in Figure 2. The
remainder would be either inflow from beyond the study area including some visitor
spending. The 15% inflow relates to both convenience and comparison goods. We consider
that this is a reasonable assumption.

8.25 Some of the convenience trade from within the study area would be clawback of
leakage currently going to large foodstores, principally in York and Scarborough. NLP state
that this would be about £11m in convenience goods. However, NLP's impact tables show
that £10.2m of convenience turnover is expected to be trade diversion froem stores/centres
within the study area. If inflow is 15% or £3.4m, the amount of clawback must be £8.9m or
40% of turnover.
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8.26 In the table below we summarise the amount of convenience goods trade that is
estimated by NLP to be drawn from different sources in the forecast year 2018, based on

NLP’'s Appendix 3, Table 13.

Convenience Trade Draw

Amount of trade draw

Percent of turnover

Marrisons, Malton £8.31m 37%
Other shops, Malton £0.18m 1%
Asda, Norton £0.16m 1%
Lidl, Norton £0.27m 1%
Other shops, Norton £0.02m 0%
Co-op, Pickering £0.27m 1%
Lidl, Pickering £0.14m 1%
Other shops, Pickering £0.05m 0%
Tesco, Kirkbymoorside £0.67m 3%
Other shops, Kirkbymoorside £0.05m 0%
Helmsley £0.05m 0%
Other shops/centres in study area £0.04m 0%
Catchment Area Total £10.21m 45%
Inflow £3.38m 15%
Clawback £8.92m 40%
Total Turnover £22.51m 100%

8.27 Some of the comparison trade from within the study area would also be clawback of
leakage currently going to larger centres such as York and Scarborough. NLP’s impact tables
show that £2.5m of comparison turnover, or 30% of the total, is expected to be trade
diversion from centres within the study area. If inflow is 15% or £1.3m, the amount of

clawback must be £4.7m or 55% of turnover.

8.28 In the table below we summarise the amount of comparison goods trade that is
estimated by NLP to be drawn from different sources in the forecast year 2018, based on

NLP’s Appendix 4, Table 13.

Comparison Trade Draw

Amount of trade draw

Percent of turnover

Malton town centre £2.01m 24%
Norton centre £0.02m 0%
Other shops, Norton £0.11m 1%
Lidl, Pickering £0.06m 1%
Pickering town centre £0.16m 2%
Tesco, Kirkbymoorside £0.05m 1%
Kirkbymoorside centre £0.04m 1%
Helmsley £0.03m 0%
Other shops/centres in study area £0.06m 1%
Catchment Area Total £2.54m 30%
Inflow £1.27m 15%
Clawback £4.65m 55%
Total Turnover £8.46m 100%
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Impact on Trade in Centres and Stores

Convenience Goods (Table 2)

8.29 NLP’s impact table for Scenario 1, the solus impact of the WSCP foodstore taking
account of commitments, is shown in our Table 2A. The largest predicted impacts of the
proposed foodstore on the WSCP site on stores/centres in terms of percentage convenience
trade diversions in 2018 (excluding commitments) are on Morrisons in Malton (20%)
followed by the proposed Tesco in Kirkbymoorside (8%), Lidl and Asda in Norton (5-6%), the
new Lidl in Pickering (5%) and the Co-op in Pickering (4%). The largest cumulative impacts
with commitments are on Morrisons in Malton (30%), followed by Lidl and Asda in Norton
(11%), the Co-op in Pickering (16%), Tesco in Kirkbymoorside (8%), Kirkbymoorside centre
(7%) and other shops in Malton (6%). NLP’s impact assessment does not take account of the
recent approval of a small food store in Kirkbymoorside. This store would compete with the
consented Tesco supermarket in Kirkbymoorside but it would not make any material
difference to the assessment of impact on centres, particularly Malton town centre.

8.30 In Table 2B we present the cumulative impact assessment for the WSCP and LM
schemes in 2018, assuming that each scheme draws 10% of its trade from the other
scheme. We assume that the trade draw to the LM scheme from different stores/centres
will be the same as that for WSCP scheme. The 10% of trade draw from the competing
scheme is subtracted from NLP’s estimated trade draw percentage for Morrisons in Malton.
The trade draws for other stores/centres remain unchanged. The largest predicted
cumulative impacts, taking account of commitments, are on Morrisons in Malton (32%), the
Co-op in Pickering (18%), the LM scheme (16%), Lidl and Asda in Norton (15%), Tesco in
Kirkbymoorside (13%), Lidl in Pickering (7%), Kirkbymoorside centre (7%) and the WSCP
scheme (6%).

8.31 Table 2C is the cumulative impact assessment for the WSCP and LM schemes in
2023, again assuming that each scheme draws 10% of its trade from the other scheme and
assuming that the trade draw to the LM scheme from different stores/centres is the same
as that for WSCP scheme. The largest predicted cumulative impacts, taking account of
commitments, are very similar to those predicted for 2018 because the turnovers of
stares/centres and the turnovers of the proposed schemes have been increased in line with
expenditure growth. The highest predicted impacts are on Morrisans in Malton (31%), the
Co-op in Pickering (18%), the LM scheme (16%), Lidl and Asda in Norton (14-15%), Tesco in
Kirkbymoorside (13%), Lidl in Pickering (7%), Kirkbymoorside centre (7%) and the WSCP
scheme (6%).

Comparison Goods (Table 3)

8.32 NLP's impact table for Scenario 1, the solus impact of the WSCP foodstore in
comparison goods taking account of commitments, is shown in our Table 3A. The largest
predicted impacts of the proposed foodstore on the WS5CP site on stores/centres in terms of
percentage comparison trade diversions in 2018 (excluding commitments) are on Malton
town centre (6%) followed by new stores in Norton, Pickering and Kirkbymoorside (4-5%).
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The largest cumulative impacts with commitments are on Malton town centre (9%),
followed by new stores in Norton, Pickering and Kirkbymoorside (4-5%).

8.33 In Table 3B we present the cumulative impact assessment for the WSCP and LM
schemes in 2018, assuming that each scheme draws 5% of its trade from the other scheme.
The 5% trade draw is subtracted from the trade draw percentage for Malton town centre.
We assume that the trade draw to the LM scheme from other stores/centres will be the
same as that for WSCP scheme. The largest predicted cumulative impacts, taking account of
commitments, are on Malton town centre (12%), Welham Road, Norton (10%), Lidl in
Pickering (9%), Tesco in Kirkbymoorside (9%), Pickering centre (5%), the LM scheme (5%)
and the WSCP scheme (5%).

8.34 Table 3C is the cumulative impact assessment for the WSCP and LM schemes in
2023, again assuming that each scheme draws 5% of its trade from the other scheme and
that the trade draw to the LM scheme from different stores/centres is the same as that for
WSCP scheme. The largest predicted cumulative impacts, taking account of commitments,
are very similar to those predicted for 2018 because the turnovers of stores/centres and the
turnovers of the proposed schemes have been increased in line with expenditure growth.
The highest predicted impacts are on Malton town centre (12%), Welham Road, Norton
(10%), Lidl in Pickering (9%), Tesco in Kirkbymoorside (9%), Pickering centre (5%), the LM
scheme (5%) and the WSCP scheme (5%).

Overall Impact

8.35 Table 4A shows the cumulative impact assessment for the WSCP and LM schemes
and commitments in 2018 for convenience and comparison goods combined, using the
trade diversion figures from Tables 2B and 3B. The largest overall cumulative impacts are on
Morrisons (32%), the Co-op in Pickering (18%), Asda and Lidl in Norton (15%), Tesco in
Kirkbymoarside (12%), other shops in Malton town centre (11%), and Welham Road, Norton
(10%). Trade diversion from the LM scheme is 12% and from the WSCP scheme 8%. Other
trade diversions are below 10%. The overall trade diversion from Malton town centre as a
whole is 22% but 75% of the total trade diversion in the town centre is from Morrisons. The
recently approved small foodstore in Kirkbymoorside is likely to increase the cumulative
impact on the new Tesco store in Kirkbymoorside but it would not increase the predicted
impacts on Kirkbymoorside, Pickering or Malton town centres.

8.36 Table 4B shows the cumulative impact assessment for the WSCP and LM schemes
and commitments in 2023 for convenience and comparison goods combined, using the
trade diversion figures from Tables 2C and 3C. The percentage impacts are very similar to
those for 2018 because the turnovers of the WSCP and LM schemes and the total turnovers
of existing stores/centres and commitments have been increased in line with expenditure
growth between 2018 and 2023. The largest overall cumulative impacts are on Morrisons
(31%), the Co-op in Pickering (18%), Asda and Lidl in Norton (14-15%), Tesco in
Kirkbymoorside (12%), other shops in Malton town centre (11%), and Welham Road, Norton
(10%). Trade diversion from the LM scheme is 12% and from the WSCP scheme 8%. Other
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trade diversions are below 10%. The overall trade diversion from Malton town centre as a
whole is 21% but 74% of the total trade diversion in the town centre is from Morrisons.

Impact on the Vitality and Viability of Malton Town Centre

8.37 Malton and other centres in the catchment area have a relatively high level of
vitality and viability. The overall levels of impact we have predicted in centres for
convenience and comparison goods combined in 2018 are 22% in Malton, 3% in Norton, 5%
in Kirkbymoorside, 5% in Pickering and 4% in Helmsley. As emphasised above, the vast
majority of the trading impact on Malton town centre would be on the Morrisons store.
There would be only a limited impact on other shops in Malton town centre in convenience
and comparison goods. Less than half of the overall impact on Malton town centre is
attributable to the foodstore on the WSCP site and more than half to commitments
including the LM scheme. In other words, most of the anticipated overall trade diversion
from Malton town centre is accounted for by development that have already been
approved

8.38 In 2018 the total turnover in Malton town centre including the LM and WSCP
schemes, after trade diversion from Morrisons and other shops, would he £65.9m
compared with the pre-impact turnover of £47.0m. The total turnover of the town centre
would be 40% higher than its turnover in 2018 without the new developments on the WSCP
and LM sites.

8.39 Peacock & Smith claim that the impact on Marrison s has been under-estimated. We
predict an overall trading impact on Morrisons of 32%, slightly lower than assessed by NLP.
The predicted overall trading impact on Morrisons of 32% has to be judged against the fact
that the store is currently trading at a level around 60% above Morrisons’ company average
turnover. Even taking account of the cumulative trade diversion to the LM and WSCP
schemes, the Morrisons store would still be trading at a higher than benchmark level. There
is no reason to expect that a lower turnover in the Morrisons store would have an adverse
impact on the vitality and viability of the town centre as a whole.

8.40 NLP argue that, by resulting in more people using Malton for regular food shopping,
the proposals will broaden the centre’s overall customer base and help to generate
additional ‘spin-off’ spending for town centre traders. We note that in NLP's impact
assessment the effect of spin-off benefits arising from linked trips between the proposed
store and the town centre has not been factored-in. Peacock & Smith claim that a loss of
trade in Morrisons would result in fewer linked trips to the town centre. However, we
accept NLP’s point that there is potential for linked trips which would mitigate some of the
trade diversion that would occur from Morrisons. The proposed development on the WSCP
site, together with the LM scheme, would generate spin-off to other shops and services
through linked trips.

8.41 We do not anticipate that there would be a significant adverse impact upon the
overall vitality and viability of Malton town centre which has a high level of vitality and
viability. The predicted overall trading impacts on the other town centres of 5% in Pickering,
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5% in Kirkbymoorside, 4% in Helmsley and 3% in Norton would also not represent a
significant adverse impact upon the overall vitality and viability of these town centres. The
higher levels of impact predicted in existing and proposed supermarkets outside these
centres are not a material planning consideration because these stores are not protected in
terms of planning policy.

Impact on Planned Investment

8.42 The Retail Statement considers that the proposed foodstore on the WSCP site is not
anticipated to have any adverse impact upon the ability to bring forward any other planned
investment infon the edge of existing centres, including the Livestock Market site. The
proposed development would represent significant investment on an edge-of-centre site
which already functions as a gateway to the centre. The only recent major investment in
retail floorspace in Malton, the extension of the Morrisons store, was completed in 2010.

8.43 The draft NPPG advises that, where wider town centre developments or investments
are in progress, it will be appropriate to assess the impact of relevant applications on that
investment. Key considerations include:
e The policy status of the investment (i.e. whether it is included in the Development
Plan)
The progress made towards securing the investment, and
The extent to which an application is likely to undermine planned developments or
investments based on the effects of current/forecast turnovers, operator demand
and investor confidence.

8.44 GVA have suggested that Fitzwilliam Malton Estates would not bring forward the
scheme on the Livestock Market site if the WSCP proposals are approved. This claim needs
to be judged in the light of the advice of DTZ to the Council on the deliverability of the
Livestock Market scheme which is summarised below.

“Whilst being located closer to a prime retail core, the existing form of the consented
scheme [on the LM site] including the multi-storey car park, floor area and layout of the
anchor store deter the food store occupiers from seriously considering it. It is difficult to
conceive this scheme will be of interest to Aldi, Booths, Sainsbury’s or Tesco in its
consented form. In my view this location will appeal to Booths or Aldi but not in the form of
the consented scheme, It will require re-design to include a surface car park that correlates
to a scheme more suited to either Booths or Aldi. It is also my view that this will be
challenging to achieve”.

8.45 DTZ also state:

“In conclusion | am of the view that there is demand from food store operators for Malton
but not at any price due to the small size of the potential market. | believe the livestock
market will fail to attract a food store operator in its outline consented form. It will require
re-design before being of interest to either Booths or Aldi and in my view the size and shape
of the site challenges the design of a commercially acceptable food store”.
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Positive Impacts

8.46 Inthe Updated Planning Statement, November 2013, NLP highlight the main positive
impacts of the proposed development:
s Employment (more than 200 new jobs)
* Improved consumer choice for food shopping in Malton
* Regeneration benefits in the redevelopment of a previously developed site, and
e Sustainable development — reducing travel to large foodstores in Scarborough, York
and Thirsk.

8.47 The NPPF requires the positive as well as the negative impacts of a proposed
development to be considered in making planning decisions. The draft NPPG also states that
“where evidence shows that there would be no likely significant impact on a town centre
from an edge of centre or out of centre proposal, the local planning authority must then
consider all other material considerations in determining the application, as it would for any
other development”. In this instance we do not believe the proposed development would
have a significant adverse impact on Malton town centre or any other centre. There would
be some adverse impact, mostly on the Morrisons store in Malton, but it is important that
any adverse impact is balanced against the positive impacts that are outlined above.
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9. Conclusions

9.1 The Retail Statement prepared by NLP concludes that:

* |n relation to the sequential approach, none of the opportunities identified are
sequentially preferable to the application site. Furthermore, of those opportunities
identified, none are fully suitable and available to accommodate the development.

* [n relation to the LM site in Malton in particular, this could not accommodate a new
store of a size similar to that proposed on the WSCP Site (or indeed existing operator
requirements for Malton). Commercial agents have confirmed that there is no
operator demand for a store of the size which is proposed as part of the
development approved on the LM site, nor is there any demand for a smaller store
as part of this scheme. Agents have also confirmed that the scheme as approved is
not commercially viable, or therefore deliverable.

s The proposed foodstore would not result in any significant adverse impacts and
would complement, rather than compete with, existing smaller traders in Malton
Town Centre. In particular, the proposed development would not have any adverse
impact upon the ability to attract investment in centres, including on the LM site
and, indeed, over time, could help to increase the attractiveness of this site (and
indeed the wider centre) to operators. It would also not have any adverse impact
upon town centre viability, and would help to generate additional pedestrian footfall
in the primary shopping areas, creating spin-off trade for existing businesses, as a
result of its edge of centre location.

e The new foodstore would result in a number of positive impacts, to which significant
weight should be afforded in the determination of the application

9.2  We agree that none of the sites included in the sequential assessment is a suitable
alternative to the WSCP site for the scale and type of retail development proposed in the
current application. The WSCP site and the LM site offer opportunities for different types of
retail development. The LM site could not physically meet the need for a large foodstore in
Malton. It is not suitable for the development of a large foodstore. The LM site is not
sequentially preferable to the WSCP site; the sites have equal sequential status. We accept
that the application complies with the sequential approach to site selection.

9.3 In assessing impact, any possible adverse impacts must be judged against the vitality
and viability of centres. Malton, Pickering, Kirkbymoorside and Helmsley centres have a high
level of vitality. Norton has a slightly lower but moderate level of vitality and viability.

9.4 In convenience goods our assessment is that there would be almost sufficient
capacity for the proposed foodstore in 2018 as well as the approved store on the LM site
and there would be more than sufficient capacity for both stores in 2023. In comparison
goods there would not be sufficient capacity for the comparison element of the proposed
development in 2018 as well as the approved scheme on the LM site but there would be
more than sufficient capacity for both schemes in 2023. Capacity is not a policy test; it is
simply an indicator of the level of retail impact which may occur.
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9.5 The overall levels of impact we have predicted in centres for convenience and
comparison goods combined are 22% in Malton, 3% in Norton, 5% in Kirkbymoorside, 5% in
Pickering and 4% in Helmsley. The relatively high levels of impact predicted in existing and
proposed supermarkets outside these centres are not a material planning consideration
because these stores are not protected in terms of planning policy.

9.6 Less than half of the overall impact on Malton town centre including Morrisons is
attributable to the foodstore on the WSCP site and more than half to commitments
including the LM scheme. The vast majority of the total cumulative trade diversion from
Malton town centre would be from Morrisons which would continue to trade above its
benchmark level. The likely impact on other shops in Malton town centre is limited.

9.7 We do not anticipate that there would be a significant adverse impact upon the
overall vitality and viability of Malton or other centres. The levels of trade diversion
predicted, and the assessment of vitality and viability of centres, makes it very unlikely that
the adverse impacts on the vitality and viability of centres could be judged to be significant.

9.8  We agree that the proposed foodstore on the WSCP site is not likely to have any

adverse impact upon the ability to bring forward any other planned investment infon the
edge of existing centres, including the Livestock Market site.
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FIGURE 1

APPLICATION SITE AND MALTON TOWN CENTRE






FIGURE 2

STUDY AREA AND ZONES
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TABLE 1A: CAPACITY ANALYSIS - CONVENIENCE GOODS

Malton primary catchment area (2011 prices)

2013 2018 2023
convenience goods expenditure (£m) | 98.18 100.18 104.92
survey-based turnover from within PCA (£m) 66.82 | -
|
retention level [1] 68% 83% 83%
expenditure capacity (£m) | 83.15 87.08
|
benchmark turnaver drawn from PCA (Em) [2] - i 62.07 62.07
|
surplus capacity (£Em) - 21.08 25.01
over-trading (£m) [2] - | 18.14 18.14
it M it~ !
total available capacity (Em) z 39.22 4315
commitments (£m) [3] - | 21.75 21.75
|
residual capacity (Em) £ 17.47 21.40
turnover of proposed store from PCA (£m) [4] - 19,13 18.13
[1] assuming that retention increases to 85% because of clawback of leakage to the proposed store
and the approved store on the Livestock Market site
[2] Planning and Retail Statement Table 7.1 i
[3] Commitments (Emj: total [ turnover
turnover | from PCA
Lidl, Pickering 3.10 | 2.48
Tesco, Kirkbymoorside 8.51 ! 6.81
Foodstore, Livestock Market 14.66 12.46
total 26.27 21.75

[4] assuming 85% of turnover of foodstore of £22.51m is drawn from within PCA




TABLE 1B: CAPACITY ANALYSIS - COMPARISON GOODS

Malton primary catchment area (2011 prices)

2013 2018 2023
comparison goods expenditure (£m) 131.23 145.67 167.48
survey-based turnover from within PCA (£m) 41.34 -
retention level [1] 32% 38% 38%
expenditure capacity (£m) 55.35 63.64
benchmark turnover drawn from PCA (Em) [2] - 41.34 41.34
surplus capacity (£m) . 14.01 2230
commitments (Em) [3] : 12.21 12.21
residual capacity (£m) : | 1.80 10.09
turnover of proposed development fram PCA (£m) [4] - 7.19 7.19

[1] assuming that retention increases because of clawback of |

eakage to bath WSCP and LM schemes

[2] assuming benchmark turover is the same as survey-based turnover
[3] Commitments (Em): total turnover
turnover | from PCA
Lidl, Pickering 1.34 | 1.20
Tesco, Kirkbymoorside 1.13 0.91
Welham Road, Norton 225 1.91
Livestock Market scheme 9.64 | 8.19
total 14.38 i 12.21

[4] assuming 85% of turnover of £8.46m is drawn from within PCA




TABLE 2A: RETAIL IMPACT ASSESSMENT, CONVENIENCE GOODS, 2018

Assessment by Nathaniel Lichfield & Partners

2011 prices
Trade to Commitments 2018 Impact of Proposal in 2018 Cumulative Impact in 2018
pre-impact trade post-impact Wentworth Street development Livestock cumulative cumulative

Stores/Centres turnowar diversion to turnower trade share of solus Market trade trading

2018 commitments 2018 divarsion trade impact trade diveraion irnpad

(Em] {2m) [1] 1£m) (=) draw iparcent) (2] | diversien (Em} {Em) [3] (parcent) [21
Foodstors, Wentworth Street - - - - - - - - -
Foodstore, Livestock Market - - - - - - - - -
Marrisens. Malton 41.50 4.08 37.44 8.31 36,9% 20,0% 12.37 29.8%
Other shaps, Malton 546 013 5,33 0.18 0.8% 3.3% 0.31 5.7%
|Malten town centre fofal 46.96 4,19 42.77 8.44 37.7% 18.1% 12.68 27.0%
Asda, Norton 2.01 018 283 0.16 0.7% 5.3% - 0.34 11.3%
Lidl, Nartan 430 021 4.00 0.27 13% 6.3% 0.48 11.2%
Cther shops, Narton 1.88 0.02 1.86 n.02 01% 1.1% 004 21% |
Co-op, Pickering 6,93 081 g.12 0.27 1.2% 5.8% 1.08 16.5%
Lidl. Pickering 10 * 410 014 0.6% 4.5% 014 4.5%
Cther shaps, Pickering 434 01e 4189 0.05 0.2% 1.2% 0,18 4.4%
Tesce, Kikbymoorside 851 = a.51 0.67 3.0% 7.5% 0.ET T.0%
Kitkbymoorside centre 4,95 0.28 471 0.05 0.2% 1.0% Z 0.33 6.6%
Helmsley 4.19 012 4.07 0.05 0.2% 1.2% o417 4.1%
Other shopsicentres 3.81 0.32 3.28 0.04 0.2% 1.1% 0.36 10.0%
Catchment Area Total 91.82 B.27 85.53 10.21 45.4% - 16.48 -
Inflcw - 232 - 3.38 15.0% = 570 -
Clawback - 3,02 8,92 39,6% - - 1194 -
Total Turnawver - 11.61 22.51 100.0% - - 34.12 B

[2] trade diversion as percentage o
[3] including trade diversion to commitments

(1] commitments include Lidl, Pickering and Tesco, Kirkbymoorside

pre-impact convenience tumever in 2018




TABLE 2B: RETAIL IMPACT ASSESSMENT, CONVENIENCE GOODS, 2018

[2] assuming a 10% trade dr

ta Wentworth Stre

A nent by England & Lyle
2011 prices [
Trade to Commitments 2018 Impact of Proposal in 2018 Cumulative Impact in 2018
pre-impact trade post-impact Wentworth Street development Livestock Market site cumulative | cumulative
Stores/Centres turnowvear diversion to tumaver share of trade solus trade trade trade trading
2018 commitments 2018 trade diversion -imp-ac:l draw diversion divarsion i}ruact
{Em) 1£m) [1] [Em) draw [2] (Em) {percent) (3] § {percent) [4] (Erm) (3] {Em) [5] {parcent) [3]

Facdstors, Wentwarth Street 22.51 - 22.51 - - - 10.0%: 1.40 1.40 6.2%
Foodstore, Livestock Market 14,00 - 14,00 10.0% 2.25 16.1% - - 2,25 16.1%
Marrisons, Malton 41.50 4.08 a7.44 27.0% 6.08 14.6% 22.0% 3.08 13.22 a1.8%
Other shops, Malton 5,46 0,13 5.33 0.7% 016 2.59% 0.7% 0.10 0.3%9 7.1%
|Malten town centre fofal 46.96 4,19 42797 27.7% 5.24 13.3% 22.7% 318 13.60 25.0%
Asda, Norton 3.0 018 283 0.7% 016 5.2% 0.7% 0.10 .44 14.5%
Lidl, Nartan 4.30 0.21 4.08 1.2% 027 8.3% 1.7% 0.7 0.65 15.1%
Cther shops, Narton 1.88 0.02 1.86 0.1% 0.02 1.2% 0.1% 0.01 0,06 3.0%
Co-op, Pickering 5.93 0.81 6.12 1.2% 0.27 3.9% 1.2% 0.17 1.25 18.0%
Lidl, Pickering 3.10 - ERL] 0.6% 0.14 £.4% 0.8% 0.08 022 7.1%
Cther shops, Pickering 4,34 014 4,18 0,2% 0.05 1.0%: 0.2% 0.03 0,21 4.48%
Tesco, Kikbymoarsids 851 - 8.51 3.0% 088 T5% 3.0% 0.42 110 12.9%
Kirkbymoorside centre 4,99 0,28 4.71 0.2% 0.05 0.59% 0.2% 0.03 0.35 7%
Helmsley 4.19 012 4.07 0.2% 0.05 1.1% 0.2% 0.03 015 4.6%
Other shopsicantres 3.681 0.32 3.28 0.2% 0.05 1.2% 0.2% 0.03 0,39 10.9%
Catchment Area Total 128.33 6.27 85.53 45.4% 10.22 : 45.4% 6,36 22,85 &
Inflow - 2.32 - 15.0% 3.38 15.0% 210 7.80 -
Clawback - 3,02 39.6% a.81 39.6% 5.54 17.48 -
Total Turnawver - 11.61 100.0% 22.51 100.0% 14.00 48.12

(1] commitments includs Lidl, Pickering and Tesco, Kikbymoorside | |

from the store on the Livestock Market site

[3] irade diversion as per\'.‘enﬁ'ge of pre-impact convenience turnever in 2018 |

[4] rade draw parcentages to the store on the Livestock Market site from NLF impact tables |
[5] total trade diversion including commitments, Wentwaorth Street and Livestock Market site




TABLE 2C: RETAIL IMPACT ASSESSMENT, CONVENIENCE GOODS, 2023
A nent by England & Lyle
2011 prices |
Trade to Commitments 2023 Impact of Proposal in 2023 Cumulative Impact in 2023
pre-impact trade post-impact Wentworth Street development Livestock Market site cumulative | cumulative
Stores/Centres turnovear diversion to tumaver share of trade solus trade trade trade trading
2023 commitments 2023 trade diversion -imp-ac:l draw diversion divarsion irruact
(£rm) [§] 1£m) [1] [Em) draw [2] (Em) {percent) (3] § {percent) [4] (Erm) (3] {Em) [5] {parcent) [3]

Facdstors, Wentwarth Street 23.58 - 23.58 - - - 10.0%: 1.47 1.47 6.2%
Foodstore, Livestock Market 14,66 - 14,66 10.0% 2.36 16.1% - - 2,36 16.1%
Marrisons, Malton 43.45 4.08 39.389 27.0% 6.37 14.7% 22.0% 3,23 13.65 a1.4%
Other shops, Malton 5,72 0,13 5.59 0.7% 07 2.59% 0.7% 0.10 0.40 70%
|Malten town centre fofal 4517 419 44 .98 27.7% £.53 13.3% 22.7% 3.33 14.05 28.8%
Asda, Norton 3.15 018 297 0.7% o7 5.2% 0.7% 0.10 0.45 14.2%
Lidl, Nartan 4.50 0.21 4.28 1.2% 0.28 8.3% 1.7% 0.18 0.67 14.8%
Cther shops, Narton 1.97 0.02 1.5 0.1% 0.02 1.2% 0.1% 0.01 0,06 3.0%
Co-op, Pickering T.28 0.81 6.45 1.2% 0.28 3.9% 1.2% 018 1.27 17.5%
Lidl, Pickering 3.26 - 3.25 0.6% 0.14 £.4% 0.8% 0.09 023 7.1%
Cther shops, Pickering 4,54 014 440 0,2% 0.05 1.0%: 0.2% 0.03 0,22 4.8%
Tesco, Kikbymoarsids 841 - 8.9 3.0% 0.7 75% 3.0% 0.44 1.15 12.9%
Kirkbymoorside centre 5.22 0,28 i G 0.2% 0.05 0.59% 0.2% 0.03 0.38 6.8%
Helmsley 439 012 4.27 0.2% 0.05 1.1% 0.2% 0.03 020 4.5%
Other shopsicantres 3.78 0.32 3.46 0.2% 0.05 1.2% 0.2% 0.03 0,40 10.5%
Catchment Area Total 183.54 6.27 17727 45.4% 10.71 : 45.4% 6,66 2363 &
Inflow - 2.32 - 15.0% 3.54 15.0% 2.20 &,08 -
Clawback - 3,02 - 39.6% 9.34 38.6% 5.81 18.16 -
Total Turnawver - 11.61 = 100.0% 23.58 100.0% 14.66 48 85

(1] commitments includs Lidl, Pickering and Tesco, Kikbymoorside | |

[2] assuming a 10% trade draw to Wentworth Street from the stare on the Livestock Market site

[3] trade diversion as percentage of pre-impact convenience furnover in 2023 |

[4] trada draw percentages to the store on the Livestock Market site from MLP impact tables

[5] total trade diversian ini:lud‘in-g. commitments, Wentworth Strest and Livestock Market site |

[6] turnovers of stores and centres increased pro rata to expenditure growth 2018-2023




TABLE 3A: RETAIL IMPACT ASSESSMENT, COMPARISON GOODS, 2018

Assessment by Nathaniel Lichfield & Partners

2011 prices
Trade to Commitments 2018 Impact of Proposal in 2018 Cumulative Impact in 2018
pre-impact trade post-impact Wentworth Street development Livestock cumulative cumulative

Stores/Centres turnowar diversion to turnower trade share of solus Market trade trading

2018 commitments 2018 divarsion trade impact trade diveraion irnpad

(Em] {2m) [1] 1£m) [Erm) [3] draw iparcent) (3] | diversien (Em} {Em) [4] (parcent) [3]
Foodstors, Wentworth Street - - - - - - - - -
Livestock Market schems - - - - - - -
Marrisons, Malton - = - -
Other shops, Malton 3, = = = = = = =
|Malten town centre fofal .54 0.82 2,12 2.0 23.8% 6.1% 2.83 £.6%
Asda, Norton - - - - - - - - -
Welham Road, Norton 225 - 255 011 1.3% 4.5% 0.1 4.5%
Narton centre 1.08 0.01 1.07 0.02 0.2% 1.5% 003 2.8%
Co-op, Pickering - - - . - - - -
Lidl. Pickering X - 134 0.06 0% 5% 0.08 5%
Plckering centre 10.13 0.20 9.93 0.18 1.9% 1.6% 0.38 3.6%
Tesce, Kikbymoorside 1,13 - 1.13 0.05 0.6% 4.4% 0.08 A.4%
Kitkbymoorside centre 467 0.07 4,60 0.04 05% 0.9% Z 0.11 2.4%
Helmsley 3.89 0.03 3.86 0.03 0.4% 0.8% 0.0 1.5%
Other shopsicantres 1.27 0.03 1.24 0.06 0.7% 4. 7% 0.09 T.A%
Catchment Area Total 58.70 1.16 57.54 2.54 30.0% - 3,70 -
Inflcw - 070 - 1.27 15.0% = 147 -
Clawback - 286 - 4,65 55.0% - - 751 -
Total Turnover - 4,72 z B.46 100.0% = - 13.18 -
(1] commitments includs Lidl, Pickering; Tesco, Kirkbymoorsi d Welfam Road, Norton
[2] turnover of Wentwaorth Street development Includes the smaller unit on the sit
[3] trade diversion as percentage of pre-impact convenience turnover in 2018
[4] including trade diversicn to commitments |




TABLE 3B: RETAIL IMPACT ASSESSMENT, COMPARISON GOODS, 2018
A nent by England & Lyle
2011 prices [
Trade to Commitments 2018 Impact of Proposal in 2018 Cumulative Impact in 2018
pre-impact trade post-impact ‘Wentworth Street development Livestock Market site cumulative | cumulative
Stores/Centres turnowvear diversion to tumaver share of trade solus trade trade trade trading
2018 commitments 2018 trade diversion -imp-ac:l draw diversion divarsion i}ruact
{Em) 1£m) [1] [Em] draw [2] (Em) {percent) (3] § {percent) [4] (Erm) (3] {Em) [5] {parcent) (3]
Facdstors, Wentwarth Street B.46 - 8,46 - - - 5.0% 0.42 0.42 5.0%
Livestock Market schems 8.38 - 8,38 5.0% 0.42 5.0% - - 0.42 5.0%
Marrisons. Matton - - - - - - - - - =
Other shops, Malton = = = = - 3 = - 5 =
|Malten town centre fofal S2.94 082 3212 18.7% 1.8 4.8% 18.7% 1.57 2.97 12.0%
Asda, Norton - - - - - - - . - -
\Welnam Road, Nortan 235 - 2,25 1.3% 0.11 4.5% 1.3% 0.11 0.22
MNarton centre 1.08 0.01 1.07 0.2% .02 1.6% 0.2% 0.02 0.04 .
Co-op, Pickering - . - - - - - - - -
Lidl Pickering 134 - i 07% 008 aan | o 008 012 D)
Pickering centre 10,13 0,20 9.93 1.8% 016 1.6% 1.59% 0,16 052 5.1%
Tesco, Kirkbymoorside 113 - 1.13 0.6% 0,05 a5 0.8% 0.05 0.10 B.8%
KI]‘I&I:I:"ITIODIE.IdE centre 4,67 0.07 4 60 0.5% 0.04 0.5% 0.5% 0.04 0.15 3.3%
Helmsley 3.89 0.03 3.28 0.4% 0.03 0.5% 0.4% 0.03 A 25%
Other shopsicantres 1.27 0.03 1.24 0.7% 0.06 4.7% 0.7% 0.06 0.15 11.5%
Catchment Area Total 58,70 116 57.54 30.0% 254 = 25.0% 210 5,79 =
Inflow = 0.70 15.0% 1.27 - 15.0%. 1.26 3,23 =
Clawback - 2.86 - 55.0% 4.69 - 55.0% 461 12,16 -
Total Turnawver - 472 = 100.0% B.48 - 100.0% B.38 2118 -
[1] commitments include Lidl, Pickering, Tesco, Kirkbymaorside; and Weiham Road, Norten
[2] assuming a 5% trade draw o Wentworth Street from the Livi Toz:k M ket mheme
[3] trade diversion as percentage of pre-impact comparisan tumaver in 2018 [
[4] Livestock Market scheme includes foodstore and non-food retail units; turnover is for all comparison gonds
rade draw parc:antagas to the stare on the Livestack Market site from NLP lmpal::l tables |
[5] total trade diversion including commitments. Wentwarth Street and Livestock Market site




TABLE 3C: RETAIL IMPACT ASSESSMENT, COMPARISON GOODS, 2023
A nent by England & Lyle
2011 prices [
Trade to Commitments 2023 Impact of Proposal in 2023 Cumulative Impact in 2023
pre-impact trade post-impact Wentworth Street development Livestock Market site cumulative | cumulative
Stores/Centres turnovear diversion to tumaver share of trade solus trade trade trade trading
2023 commitments 2023 trade diversion -imp-ac:l draw diversion divarsion i}ruact
(£rm) [§] 1£m) [1] [Em] draw [2] (Em) {percent) (3] § {percent) [4] (Erm) (3] {Em) [5] {parcent) (3]

Facdstors, Wentwarth Street 9.73 - 9.73 - - - 5.0% 0.48 0.48 5.0%
Livestock Market schems .64 - .54 5.0% .44 5.0% - - 0.49 5.0%
Marrisons, Malton - - - - . = - - - =
Other shops, Malton = = = = - 3 = - 5 =
|Malten town centre fofal 3788 082 a7.88 18.7% 1.82 4.8% 18.7% 1.80 4,44 11.7%
Asda, Norton - - - - - - - . - -
\Welnam Road, Nortan 359 : 235 1.3% 0.13 4.5% 1.3% 0.3 0.25

MNarton centre 1.24 0.01 1.07 0.2% .02 1.6% 0.2% 0.02 0,08 §
Co-op, Pickering - . - - - - - - - -
LidI. Pickering 1.54 : 1.34 0.7% 0.07 4.4% 0.7% 0.07 0.14 8.8%
Pickering centre 11.65 0,20 9.93 1.8% 018 1.6% 1.59% 0,18 057 4.8%
Tesce, Kikbymoorside 1.30 - 113 0.6% 0.06 4.5% 0.6% 0.06 o1z B.A%
Kitkbymoorside centre 5.37 0.07 4.80 0.5% 0.05 0.5% 0.5% 0.05 0.17 3.1%
Helmsley 447 0.03 3.86 0.4% 0.04 0.9% 0.4% 0.04 0.11 24%
Other shopsicantres 1.48 0.03 1.24 0.7% 0.07 4.7% 0.7% 0.07 017 11.3%
Catchment Area Total &7.51 116 63.30 30.0% 2.92 : 25.0% 241 6,49 &
Inflcw - 0.70 15.0% 1.46 - 15.0% 1.45 3.61 -
Clawback - 2.86 - 55.0% 4 69 - 55.0% 5,30 12.85 -
Total Turnover - 472 = 100.0%: 873 - 100.0% §.64 2295

[1] commitments include Lidl, Pickering, Tesco, Kirkbymaorside; and Weiham Road, Norten

[2] assuming a 5% trade draw o Wentworth Street from the Livi Toz:k M ket mheme

[3] trade diversion as percentage of pre-impact comparisan tumaver in 2018 [

[4] Livestock Market scheme includes foodstore and non-food retail units; turnover is for all comparison gonds

rade draw parc:antagas to the stare on the Livestack Market site from NLP lmpal::l tables |

[5] total trade diversian including commitments, Wentwarth Street and Livestock Market site

[6] Wwinovers of slores and centres increased pro rata to expenditure growth 2018-2023 |




TABLE 4A: RETAIL IMPACT ASSESSMENT, CONVENIENCE AND COMPARISON GOODS, 2018

Assessment by England & Lyle

2011 prices
Pre-Impact Turnover Trade Diversions 2018 Cumulative Impact
|Stores/Centras convenence comparison tatal trade trade 1o trade to cumulative cumilative
turnower turnowar turnower divarsion o Wentworth St Livestock trade impact
2018 2018 2018 commitments deuaiopment Market diversian fpsrt:eril}
(emi 1] (£m) [2] {Em) (£m) [3] (£m) [3] (£m) [3] {EMm) [4]
Facdstors, Wentwarth Street 22.51 5.45 30.97 - - 2.52 2.52 B.1%
Livestock Market schems 14,00 5.38 22.98 - 2.67 - 2.67 11.9%
Marrisens, Malton 41.50 5 41,50 4.06 .08 3.08 13.22 31.9%
‘Other shops, Malton 5.46 32.04 38.40 0.95 1.74 1.67 4,36 11.4%
46 .96 .94 79,80 5.01 7.82 4.76 17.58 25.0%
3.0 - 3.01 0,18 0.16 010 0.44 14.6%
4.30 = 4,30 0.21 0.27 0.7 085 15.1%
Welham Road, Nertan - 2.25 228 - 0.11 011 0.22 9.5% |
Morton centre 1.88 1.08 2,98 0.03 0.04 0.03 010 4%
Co-op, Plckering 693 - 6.93 081 0.27 0.17 1.23 18.0%
Lidl, Pickering 310 134 4.44 - 0.20 914 034 7.7%
Fickering cantre 434 10,13 1447 0,34 0.21 [RE] 0.74 5.1%
Tesco, Kitkbymoarside a.51 113 9.64 0,73 0.47 1.20 12.4%
Kirkbymoorside centre 4.99 4.67 9,68 0.35 0.09 0.07 0.51 5.3%
Haimsley 4.18 3.8% a.0a8 0.15 0.08 0.06 0.28 3.6%
Other shopsicentres 3.61 1.27 4.88 0.35 0.11 .08 0.55 11.3%
Catchment Area Total 128.33 75.54 203.87 .43 1276 B.46 28.65 =
o = : - 3.02 465 336 11.03
Clawback = = E 2,86 13.60 7.1 23.87
Total Turnaver - - - 16.33 30.97 2238 69.68
[1]from Tabie 26
[2] from Table 38
[3] from Tables 28 and 3B

[d]"‘rbt‘al trade diversian as pE‘l-E:-SI'-Il-E.g.E of 'ioh‘al‘ﬁra-‘iﬁ'u‘:‘acl turnover in 2018




TABLE 4B: RETAIL IMPACT ASSESSMENT, CONVENIENCE AND COMPARISON GOODS, 2023
Assessment by England & Lyle
2011 prices
Pre-Impact Turnover Trade Diversions 2023 Cumulative Impact
|Stores/Centras convenence comparison tatal trade trade 1o trade to cumulative cumilative
turnower turnowar turnower divarsion o Wentworth St Livestock trade impact
2023 2023 2023 commitments deuaiopment Market diversian fpsrt:eril}
(emi 1] (£m) [2] (Em) (£m) [3] (£m) [3] {Em) 3] {Em) [4]
Facdstors, Wentwarth Street 23.58 9.73 3331 - - 2.68 2.68 B8.0%
Livestock Market schems 14.66 a2.64 24,30 - 2.85 - 2.85 11.7%
Morrisens, Malton 4545 . 4545 4.06 537 3.23 13.66 a1.4%
‘Other shops, Malton 5.72 ar.es 43.60 0.95 1.98 1.90 4.84 11.1%
4817 V.88 87.08 5.01 838 513 15.40 21.2%
3.15 - 3.15 0,18 0.17 010 0.45 14.3%
4.50 = 4,50 0.21 0.28 0.18 06T 14.5%
Walham Hoad, Nerton = 2.59 2.59 - 0.13 013 0.26 10.0%
Morton centre 1.87 1.24 3.21 0.03 0.04 0.03 010 3.1%
Co-op, Plckering 76 - 726 081 0.28 0.18 1.27 17.5%
Lidl, Pickering 3.26 1.54 4,79 - 0.21 916 0.37 7%
Fickering cantre 4,54 11.65 1618 0,34 0,23 0.21 0.78 4.8%
Tesco, Kitkbymoarside 8,91 130 10.21 0,77 0.50 1.27 12.4%
Kirkbymoorside centre 5.22 537 1058 0.35 010 0.08 0.53 5.0%
Haimsley 4.39 4.47 8.88 0.15 0.09 0.07 0.31 3.5%
Other shopsicentres 378 1.48 5,24 0.35 012 410 0.57 10.5%
Catchment Area Total 134.38 BB.87 221.25 .43 1363 9.07 30,13 =
Imflow - - - 302 5,00 365 11.67
Clawback - - - 588 14.03 1111 31.02
Total Turnaver - - - 16.33 33.31 23.64 73.28
[1] from Tabie 2C _ _ _ 1
[2] from Table 3¢ [
[B)fom Tablea 2Cand3G | | | | I
[4] total trade diversion as percentage of total pre-impact furnover in 2023 |
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Zane Ryedale Retail Study Puge 72
Weiphted: for Ruger 'l‘ym & Partners Fehruary 2011
Tokald Lone 1 Faone 2 Fone 34 Fone 31 Laone 44 Laone 4B Lomw §A Faomee 518 Fome 6A Faome 61

Q01 Where did your household last undertake @ main feod and grocery shop?

Aldi, Kathrym Avense. 0.1% | 0 @& 00% @ 00% 0 0% 0 e LT 4 0% 0 0% ¢ 00% 0 L0 ]
Huntingtan, York

Aledi, Nosthway, 3% 1 o @ 0% [ ¥ (UL 1 20 2 e B D 0 no% & 0% o 00% 1]
Searborough

Al Sipercentne. Jockey 4.TH 47 A0S 4 6% T 0% 1 10% 3 1o I 34 1 1B 13 60% g 0% I &a0% &]

Lume, Monks Cross,
Huntingtan, York

Comeumter, 25 Bridge Street, 0% 1 106% | 0D0% 0 00% 0 0% D G 0D OMF 0 00% 0 00% O 0% 0 00% D
Helmilew, York

Costeunter, 4-3 Eastgare, i% 1 O 0 D% 0 b0% 0 0% 1 O60% D Ode 0 00% O 00% 0 O 0 O0R D
Pickering

Costeutter. 5 Pickering Boad, 05% 5 00% 0 O0% 0 00% O 40% 4 10% | O40% 0 0O% O DO% O OQO% O O0% O
Thorstan Dale, Pickering

Costeuster, 61-63 0.3% 300 o 0% 0 0% 0 0% 0 ol [T a  L0% 2 00 o 0 i
Commercisl Street, Norfon
Herca Foods; 15-17 01% | 00 o 00% o 0% 0 0% 0o 0% 0 00 LU E 1 D0% 0 D0 0 i u

Wheelgate, Malton

Eeeland, I-3 Virnon Boad 0I% 1 00% ¢ 00% ¢ 0% 0 0% o 0w o 0R o DR o 1L0% I 0% 0 s o
Scarbanough

Lidl. Mill Street, Wesigate, 0,1% (T @ D o DO0% o 0% o e 0 1¥ | D 0 00% & 00% 0 O o
Dhaffield

Lidl, Sokesby Read, Whithy  0,1% I 0o o 00% o 0% 0 1L0% I 0o 0 00 LR 0 0% 0 D% 0 00 o

Lidl. Staticm Boad, Thirsk 1% (S K] | 08% & 00% 0 0% 0 0 0 005 4 00% o L0% & 0% 0 0% o

Lidl. Welham Fod, Norton 1% 6 IO 2 0O0% ¢ 30% 3 00% 0 0o 0 A 4 0% 2 60% 9 10% 1 40% 4

Marks & Spencer Simply oI% (R E ) ¢ 08% @ D0% 0 40% 0 0 L B 0 2 10% 1 00% ¢ 00% 0 00% li]
Food, Maonks Cross,
Huntimgton, York

Moarks & Spencer, 4 5t 0.0% o 00 o 0% @& D% 0 0 [N 0 e D 005 0 0% [ 0 O o
Marys S,
Coppergate, York

Marks & Spencer. § LI% 1 0% & 00% @ 0% 0 40% D 1% I 04F 0 DoR o 00% @& 00% 0 0% o
Newhorough, Scahocough

Mamisons, Castlegole, 439% 430 2900 3 330 40 3R6% 41 0% 40 4% 4 §55.0% 55 W% I 6RO% 103 TLO% 37 6.0% i
Maltoa

Maorrisons. Dinsdow Road. 3% 8% 005 LLI 4 09w 10 14.0% 15 41.0% 4 130% 13 0 i 1L0% 2 0% 0 L% I
Searborough

Maorrisons. Foss Blamds 04% 4 0¥ LI ¢ 0% 2. 10% I 0% o 1% IR o Do% @ D0% 0 ¥ 1]
Retail Park, Foss Tslamds
Road, York

Netge, 77 Layerthorpe, York 1% 1 1% | 0% @& 00% 0 0% 0 0 0 00 D 00 a4 00% O O 0 O 1]

Neto, Nonon Road, Malen 27% 27 10% 1 20% 4 1.0% 1 Lo% I L% 1 30 1 30 2 60% 9 0% 1 40 4

Saimsbiuary's Local. 25-35 05 4 0 i 005 o 0% 0 0% 0o 0 e LER T 0 00% o L% 0 40% %
Newbiggin, Mallon

Saimsbary's Local. 62-6ed 01% 1 0% o 0O & 00% o 1o% I 0% D 0 0 DR 0 D% O O0% 0 0% o
Romshill Rosd,
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Zane Ryedale Retail Study Puge 73

Weiphted: for Roger 'l‘ym & Partners Fehruary 2011
Tatad Lone 1 Hane: 2 Fone 34 Fone 31 Lone 44 Lone 4B Lo 5A Faomee 518 Zone A Faome 61
Scarbarough
Saimshary's, Falsgrave Read, 34% 3 005% & LM | 40% 4 0% ¥ OI50% 4 1 | D 0 no% & 00% 0 s i
Searboraugh
Sadmshary's, Foss Bank, York  0.3% R E (RL o L% I 0% b s b e [ 1 D0% LU (LR i}
Saimslary's, Jockey Lane, 49% 4% B0 L 6 A0% 4 60% T 0w o 50% 3 s I3 210% 30w I L% I
Monks Cross, Husilinglon,
Vork

Scoops, 4 St Michaels Street,  0.0% 4 00% & 00% & 00% 0 &0% 0 o 0 00 LT a4 00% o 1.0 0 O 1]
Malton

Spar, 22 Market Place, 0.1% (R E LU 1 % 0 0% (AR 0 OdE LT ] o D & D0 0 1]
Karkbymosarside, Yok
Tesev Express, 40 The k1% 1 0% ¢ 0O% ¢ 0% 0 G0% 0 0% o 0% LI B 1 0% ¥ 0% 0 0% (1]

Village, Strenssll, York
Tesco Exim, Stiring Road, 30% LN 12 40% 5 40% 4 0% I 0 0 0% o 20% 1 L0%
Clifton Moer Centre, York

"

1.0% o 20

=

Tesco, George Stros, ol% [ o 00% o D0% o 0% 0 i 0 1% (IR EL a4 0% o 0% o 0% 0
DTl

Tescu, Station Rood. Thirsk 26% 27 I50% 17 BO0% 10 Q0% 0 0% 0 % 0 R LERR TS 0 00% & C0% 0 0% 0

Tewe, Wosslwad, Valkey L&% 18 0¥ ¢ L 1 0% o 0% 0 140% W 3% i s a4 00% @ 00% o oo% o

Hridge, Scarborough
The Co-operative Food, 5% 31% ¥ 00% o 0% 4 J2.9% 14 11.0% 12 0% 1 04 LY 0 0% @ Ol 0 i o
Champley Mews. Market

TMace, Pickering

The Co-operative Bood. W 0% 1 00% LLI B 1 e0% 0 1.0% I 0 R L 4 D0% o 0% @& L0% 0 &% o
Eastgate, Pickering

The Co-operative Food, 1% 18 10% I 144 17 0% o &0% (E I 0 0% LI K o Q0% & O0% 0 a0 o
Piercy Pl
Karkbymrarside, Yok

Waltrose Lid, Foss Jsdands 0.3% 3 1% [RT o 10% 1 G0% [ 1 Ol 0 1% 1 0% @ L% 0 o
R, Yok

Beverley ol% | D & 00 & 0% 0 00w 0 o 0 1% 1 D LU & 0% o o o

Co-operative, Marketplace, 1.0% 905 1 0% & O0% 0 &0% 0 e o 0 4 00% o 0% o 00% 0 &% o
Helmsbey

Enst Ayton, Scadhorough 1% | 0o o 00% & 00% 0 0% oo [ L a4 D0% o 00 0 0% o

Harrogse Town Centre 0% 1 10% I 00 0 00% 0 0% 0 0% 0 Fe 0 0% 0 0% O 0% 0 Q0% 0

Helmsley Town Centae 1% (R B 1 0% @ 00% [ER i 0 e 0 s LE ) 0 00% ¢ 00% 0 O o

Kirkbymowrside Town 1% 1 0 LI B 1 00% 0o 00% 0 0 L LT i L% @ O0% 0 b o
Centre

Local Market, Helmsley 1% 1 ¥ I O & 0% o a0% 0 ¥ o 0 0 DR a  00% O 0% o 00 o
Tewwm Centre:

Malton Town Ceatre Ol% 1 0% o 0% LU 0 G0% 0 i O e LU VE 0 L0% 2 O 0 Lb I

Moo Tows Coitne 1% 1 0o o 00 o 0% 0 0% 0 0% 0 10% L a 0% o 0% 0 a0 o

Backlingon Town Cemire 1% 1 ok o 095 o how o 0% 0 a0 0 0¥ 0 LR 1 L0% & O0% o o

Ripan Town Cemire 1% 1 0% & L0% I 0% 0 0% 0 0 0 0% 4 Dd% 0 L0% & 00% 0 0% o

Scarborough Town Centre 0.1 | 00 O 00 O 00% o 00% VR E ] I 0% 0 00 0 0% @ O0% 0 00 o

Seamer, Scarhoeough 1% | 00 o 00E o DO0% 0 0% 0 1 I 0 oD% a0 no% o 00% 0 Fe o

Spar, Makn Street, East 01% 1 0% o 00% o 0% 0 0% 0 1% 1 e LR 0 0% LO Y 0 i u
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Zane Ryedale Retail Study Puge 74

Weiphted: for R(}gel.' 'l‘ym & Partners Fehruary 2011
Tatad Lone 1 Hane: 2 Fone 34 T 31 Lone 44 Lone 4B Fome: SA Fome 51 Fone fih Faone 61
Aylon
Tesco, Statbon Avenue, Filey  T11% | 06 & 10 1 0% 0 a0% 0 o LI 4 00% 0 no% & 00% 0 O 1)
Onher, Ouiside Catchmen 0.5% i Ak 3 Do o 1.0% 1 0% 0 0 0 00 D 10 1 ook o 00% 0 O ]
Arca
Obier, Foe | % (I B 1 D o 00% 0 0% 0 o 0 0% L a0 DO% o 00% 0 o
Oiher, Fooe 2 oI% I 0% ¢ 10% 1 40% 0 00% 0 0 (I Ei o Do% o 0% @ 00% 0 D% o
Cher, Fone 3 (A 1 00E @ 00% ¥ 10% I 00% 0 0o o 04% 4 00% a0 Do% @ 0O% 0 0% o
Chher, Fooe 3h 01% | 0¥ & 0% 1 00% 0 0% 0 e o 00 LY a4 0% ¢ 0% 0 1]
[mernet £ deliversd 5.5% 33 0% 6 00% il G9% T 1.0% 8 1% I 60 B 50% 3 S R I 50 5
(D0on't knoew { varies) 0.3% 3 00 LU o L0% 1 20% 2 e AR [ o D L% o i 1]
1D 1 dos madn Food ship) 1% M 30 I 0% 4 6% T AD% 4 2% I s L o 0% 3 A0% 1 A 4
Weighted hase: 1 12 (B} 106 1o a1 101 i 154 44 aH
Sarmyple: 1N 1 0HE 10k 1 1tH {0H] 1CHy 1063 10 (L4} 1EH)
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Zane Ryedale Retail Study Puge 75
Weiphted: for Roger 'l‘ym & Partners Fehruary 2011
Tokald Lone 1 Faone 2 Fone 34 Fone 31 Laone 44 Laone 4B Lomw §A Faomee 518 Fome 6A Faome 61

Qo2 Can you tell me why you undertook your main leod and grocery shop in the location specified in Q017

Theore whis coe e food shapgaing ur (00
Near / convenbent 10 work 49 47 L% 1 E2% 0 53% 3 1% 3 51% 3 Tae T A% 3 L0% 1 B3 4 4% 4
MNear | convenkent 1o home e W6 AT0% 40 360% 42 298% 25 2% 3 MR 3 s20% 52 OM0% 20 4£39% 63 3% 27 152% 82
Cion) pubilie trams pon links 0.5 i 1% I 1% 1 Li% 1 00% 0 A% 1 1% 1 0% 1 0o O Q0% 0 Qe 0
Parking is easy 6% ¥ 11% 1 BI% o L1% I 3% 3 51% 5 3% 1 1% 1 20% i 1% 3 Am 3
Parkimg is ree { cheap 0T% T 11% 2 DO @ 00% o 1.0% I 1% I 240 1 L 1 D0% @ 00% 0 0o% o
Pushchair / wheclchair 0.3% 1 00% ¢ 00% ¢ 11% I 00% o1 I 1% 1 D% @ L0% @ 0% 0 G 1]
aceess is easy
Other acoeszibility § iranspon— 0.1% | 0 @ 005 & 00% 0 0% (NI 0 FE I 1 D0% @ O 0 s 1]
Taetor
Near Lo olher shops § services 4.1% W 1% 3 12% B 43% 4  63% T dl% 4 20% 1 e 3 % 5 5% 1 1% I
Facililies {kodlels, baby 05% 4 0E ¢ X1% 2 11% I D% 0 0 ool (R o D0% @ 0O% 0 k0% o
changing, calé, el_)
Nt oo crowibed 0T% T 0% 1 D% o 1LI% I 0% 0 il% 1 i [N 1 0% @ 00 o 0 1]
Almospherd L% W 1% 2 10% 1 L% 1 10% I 1% 1 0 LI B 1 L% 0% o L% 1
Chber environmental factoc 0.7% T 0% O 00% o 00% 0 L% 1 1% I 0% 1 D05 o L0% i 00% 0 Q0% 1]
Sehection [ ehioade of goods nT% 01 175% 19 47% 1 16.0% 16 229% 24 101% 0 18.0% 1% 170 10 3165 47 150% 1l IBE% 18
Chuality of goods 9.5% 91 124% i3 B2% 0 10e% 10 52% 5 OI0I% 0100 I 0% 3 133% mn A% I 94% ]
Prives ane compelilive I25% 121 134% 15 103% 12 170% 17T 125% 13 204% 1% 10.0% 13 11L8% 6 92% 4 135% 6 94% Ll
coxmpared b other retailers
Prefemed cperaior { cenine 2%% 126 113% 12 62% 14.9% 15 M67% 18 1D5% 22 TR ToMOs O 15 133% M H3% 4 63% fi
EnzeJ effort (interwet { 46% 45 4% 4 103% 12 64% 6 63% T 1% I 30 3 0% 3 0% i Lok 0 5% 3
deliverad)
Speed £ lime taken finternet S 0.7% 7 00% LI B 1 0w o 1% 2 0 D Do 0 0% 2 1o 2 10% 0 GO% o
delivered)
OHher 1.5% 15 El% 30 L% I L% 1 1% I e 0105 1 20% 3 L% 1 2 2
Dot know 0.5% 5 06% o L% 1 L% I 00% o [ E o L0 1 D% & L0 (U R I
Eagy o pet tor 7% 6 00% o L% 1 0% 0 1L.0% I L% [ | 0% 1 0o% o 0% 0 L0 i
Comvensent 045 B 005 ¢ L0 1 11% I 1L0% I 1% I 2% 1 e o 00% @ (0% 0 ZI% 1
[em i e ase an (b imee el w 31% 3 L% 2 43% 4 21% 1 2% 2 2= 1 30w 2 1L0% 2 0% 0 L% I
Eriendly stall 0.9% 2 11% 2 1% 1 00% o 1.0% I 31% LN E o DoR a  10% 2 00% 0 0% o
ft's cheap 2.5% M Il% 3 L% 2 D0% o 4 4 1ive I 3 1 10s 2 4% & 0% 0 21 2
Habhit L% m 2% 1 18% 1 0% o L0% I 20% 1 005 LN 2 L% 2 0 0 0 1]
Ciood offers Li%e 10 10% 1 % 1% ¥ L0% i 10% [ L D% 0 no% 0 L0 0 0% o
Everviliing bs under ome rood 4% 4 0w @ 005 LU 3 o 1% 1 % 0 e LE o L% 2 0% 0 s o
Elas a petred station DA% 4 00 i 00% @ 0% 0 0% 0 1% [ B [ B 1 0% LU 1 0% o
[ work ther 04% 4 0¥ LI R 1 00% 0 0% 0D 1% I 0% L e o 1L0% 2 10% 0 ¥ o
There is no other choice 0% 4 00 0 O & 11% I 10% I 0% D 1% I 1L 1 D0% ¢ 1.0% 0 0% o
[ s & good sied store 07% 6 10% I s 1 0% o L% I 0o 0 0 o 1% 1 00% & 10 0 % 2
Ciet loyaley podnts 047 4 10% | O O 1I1% I 00% DEERE: ] I 08 LS 1 0% O 00 o O o
ool aipsing: bess 0.3% 30 o 00% @ L% 1 0% 0o 0 o Do a  0o% o 00% o % 2
L8 o Loas sy 3% I 1m 1 0% @ LI% 1 00% 0 o 014 I s 0 00% LU L 0 0 o
i layosl 0.3% 3 08 LI R 1 00% 0 40% 00 0 1K I D06 0 0% @ 00% 0 L% I
(Nuthing im particielar) 3w 3B B2% L L 5 ad% 6 43% 4 31 3 3% 1 1 1 4% & 1.0% 0 0% o
Welghted hage: 9Tl (L] 1?7 w 10§ 93 118 ] 148 B 0
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Tokald Lone 1 Fane 1 Fone 3N Fame 3 Zaonw 44 Fone 4B Lowwe 5A Zowee 51 Lone A Faone 61

Samphe: 972 9 97 @ a6 9B 100 1083 58 b L
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Zane Ryedale Retail Study Puge 77
Weiphted: for Ruger 'l‘ym & Partners Fehruary 2011
Tatal Fone | Fame 2 Fone 3N Fone 3B FZooedA ZonedB Zene 5A Zanwe 51 Fone 64 Fone 68

Q03 And where did your household go the ime before that for 8 madn food and grecery shop (was it the same, or different, and If g0, please specity)?
Thearte whio e ruii food shapgaing ar (00

Al Fisllord Road. York 0% 0 00% & 00% o hO0% o 0% o 0 iR 0 00% O 00% & L% 0 o0% ]
Aldi, Kathrym Avenuc, 01% [ o 0o o 00% o L% I 0o 0 DR o no% & 00% o 00% i
Hunimgron, York

Aldi, Norhway, [ 4 00 o 00% @ 11 I 00% o 31w 1 AR 0 DR a0 00% @& 00% o Q0% o
Scarborough

Aldi, Unit C Bessingby Way, 01% 1 0% ¢ 00% ¥ G0% 0 0% 0 0¥ D 1% I D% @ 0% ¥ D0 0 G0 1]
Hridlingoa

Asdn Supercenine, Jockey 1% 6 3% 3 T2% & 3% 54 4 e 2 G0 LR ] 12 2% 15 6% T 104% 10
Lo, Momks Cross,

Hantinglow, York

Cuosteutter, 25 Bridge Sineel 05% 4 1 4 00% @ 0% 0 0% 0 0 o 04 o 00% o D0% @ 0O% 0 k0% o
Helns by, Yark

Costeuster, 4-3 Eastgate, 0.3% 300 o 0% o L% I1.0% [ I 0 LT a  00% & 0 0 O i
Pickering

Costeunter, 5 Peckering Road,  04% 4 0% o 00% o 0% o % 3 1% 1 o0 LU o 00E 0 D0 0 i u
Thorslem Dale, Pickering

Costeusler, 6E-63 0I% 1 00% ¢ 00% ¢ 0% 0 GO% o 0w o Io% 2 DR o D0% @ 0% 0 s o
Commercial Streel, Norlon

Feeland, 2-% Vernon Road, 0,1% (T i 00 o DO0% o 0% 014 I OaFe 0 006 0 00% o 00% 0 O o
Searborough

Teedund, Middle Steeet Souh,  0.1% I 0o o 0% 1 0% 0 @0% 0 0% 0 00 LU 0 0% 0 D% 0 Q0% o
DarilTield

Lidl. Welham Foud, Norton 1% i B2 % 1 31% 3 10% R ] 0 a0 & 1L0% 1 41% & A% 1 52% 3
Marks & Spencer Simply 3% I s 1 0% @ D0% 0 40% 0 0 0 00 2 30% 2 DD% ¢ 00% 0 00% 1]
Fiod, Maonks Cross,

Huntimgton, Yiork

Miarks & Spencer, 9 The 3% 3 Llm 2 00% @& D% 0 0 [N 0 0¥ D 1% I D0% & O 0 O o
Pavernend, York

Murrisons, Casthegate. BI%® 3B 21T% 15 28.9% M o4Al5% 41 354% T s1% 3 4.0% 41 M0% 20 653% 87 6l5% 28 563% 53
Maltos

Maocrisons, Dunslow Road, 7.1% W00 o 62% 7T 4% T A 1§ 27.6% 26 15.0% 15 10% 1 1LD% 2 O 0 LD ]
Scarborough

Morriseng, Poss lslands 0.3 3 006 o 00 & L% i O [N ] 0 0 ho 1R 1 L% 2 O 0 i o
Retail Park, Foss Islamls

Hoad, Yook

Mt Norton Boad, Malton I5% Mo4l% 4 D o LI% 2. 42% 4 1% I 4% 4 405 2 5% & 63% ¥ 5% 5
Saimsbary's Local. 25-35 06% 5 00 o 00% @ 00w o 0% 0 0% D 20 1 0= a0 Do% ¢ 3% 1 2% z
Newhiggin. Malian

Suinshury's, Falsgrave Road, 304 Mo 00% & L% 2 5a% 5 A% ¥ 26.5% 2§ 1% [ 0 0% O O 0 L ]
Seea

Satmsbury's, Foss Bank, Yok 02% 2 0 ¢ L1% 2 00w 0 0% 0 e 0 00 o s LU O Q0% 0 0% o
Sainsbiary's, Jockey Lane, 59% 57 8% 9 52% & 53% 5 41% 4 0 0 S0% 5 D% I3 5% LI ] 3 3% 3
Monks Cross. Husingion,

Yark
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Weiphted: for Roger 'l‘ym & Partners Fehruary 2011
Tokald Lone 1 Hane: 2 Fone 34 Fone 31 Lone 44 Lone 4B Lo 5A Faomee 518 Zone A Faome 61
Spar, 22 Market Place, 06% 6 O00% 0 52% 6 O00% 0 00% 0 oo D 0% 0 00RO Q0% O 00% 0 00 1]
Kirkbymoorside, York
Tesco Exprees, 40 The 0.1% | 0k @ 00 O 00% 0 00% D e 0 O D 10% 1 ook 0 00% 0 O ]

Villnge, Strensall, York

Tesco Exira, Stirling Kowl, In% 3 1% BO31% 4 3% I % 2 0w L I 14 1 1L0% 2 1LO0% 0 4% 4
Cliflan Moo Centre, Yark

Tesco Extra, Tadcasler Read,  0.2% 1 00% ¢ 00% @& 00% 0 0% LR D D4R 0 00% O LO% 2 1LO0% 0 0% o
Askham Bar, York

Tescn, George Strees, 0. 3% 1 00% o 00% 0 0% 0 @0% o a0% 0z 1D 0 Q0% o L0% 0 00k o
Danffield

Tesen, Station Rowd. Think 1% M I53% 17 311% 4 00% 0 0% o 0% L L O 00% o 00% 0 0% o

Tesen, Wislwood, Valley 1.9% w105 L D% ¢ 0% o 21% 1 163% b 0% LK o Do0% ¥ 0% 0 0% (1]

Hridge, Scarborough
The Co-operative Food, 5% 3.7 3 00% & 52% & 14.9% 15 146% (I 0 0% 0 0% a4 0% @ 00% 0 1]
Champley Mews, Marke

Place, Pickering

The Co-operative Faod, 9t 2% 1 0% & 00% LU o L% I o 0 0 LY O L0% @ 0% 0 L% 1
Eastgate, Pickering

The Co-pperative Fusl, 1.9% | LT ] & 155% IE 00% 0 00% 0 o 0 0 L 00m a4 00% & 1.0% 0 00 o
Piercy Find,

Kirkbymoorside, Yock

Waitrose Lid, Foss lslands 0.7% & 0 i 10% 1 L% 1 1L0% I e 0 R LT ] 0 0% 3 00% 0 o
Head, Yok

Covperstive, Marketplsce, 0% % 72% B 10% | 0% 0 0% 0 0% D 0% 0 00% 0 00% O 00% 0 O00% O
Helnsbey

Helmsley Town Cenlne 03 3 3% I 00% @ D0% o &0% (E T ) 0 0% LEI K o 0% & O0% 0 a0 o

Focal Market, Helmshey 2% 2 X% I 0% Q& D0% o 0% 0 e o 0 b 00 a  00% @ 00% o e o
Teomem Centre

Livcal Marker, Maltom Town 0% [RTE o 0% o 0% 0 o0 [ER ol L 1 0% LU 0 o
Centre

Lol Market, Fickering (A% 1 0 & O o 00% 0 40w 0 % 0 1% 1 D 0 0% & 0% 0 e o
Town Cenlre

Malion Town Centre 0.5% i 005 @ 00% @ D0% o G0% 0O b e 1 D G 1L0% T 1% 0 L0 ]

Pickering Town Centre 1% | 00 o 0% 1 00% 0 G0% 0 e o0 LI a  D0% o 00% o O o

Ripon Town Cestre 0% 1 005 ¢ 0% 1 % 0 0% 0 0% 0 Fe 0 0% 0 0% O 0% 0 Q0% 0

Seaimer, Scarbosomigh 2% 1 00% @ 005 & h0% [ER i 0 ke 1 % LE ) 0 00% ¢ 00% 0 o

Stockion-on-Tees Town 1% 1 0 & 008 O 0% 0o 00% 0 e 0 e LT i L% @ O0% o L% I
Centre

Thirk Town Centre 1% 1 ¥ | O & 0% o a0% 0 e 0 0 0 D0 a0 00% O 0% 0 00 o

Cither, Chutside Calchment (R E & 1% 2 00% @ 11% I 00% 0 e 0 1A [ 1 no% @ 00% 0 LG I
Area

Othier, Zame 3o 1% 1 0 00 ¢ L% 1 G0% 0o 0 0 0 00% a 0% 0 O o

Oitber, Fone b 0% 1 0 LU B 1 i o 0% 0 1% I O LT o Ln% o o

[nternet § delivensd 4 E% W A% 4 B2% 0 43% 4 94% D 20% 1 A 4 50% 3 0% 2 4% 4

(Don’t know J variesy 3ER 37 103% i1 L0% 1 1% i 21% 1 I0XE 0 6% 6 L0 1 LD% [ N 3

Weighted base. il L] u? i 10 a3 101 58 46 “

Sl 972 a7 wr a4 9k 98 1T k] kil 96
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Weiphted: for Ruger 'l‘ym & Partners Fehruary 2011

Tokald Lone 1 Faone 2 Fone 34 T 31 Laone 44 Lone 4B Lo 5A Lo 51 Lane 64 Zome 61

Qpd  Approximately how much money does your household normally spend on a main food and grocery shop?
Threae whee e maiee foxad shapyaing wr (40)

EN-E L) 1L.3% [ E 1 A% 4 LI1% 1 2% 1 1 [ ) 0 LR 1 Do% o L% 1 L% 1
E11-£20 0.8 10 I 00% 0 L% 1 00% 0 0% 0 Fe 0 1% 1 0% 3 L0% 0 A% 3
EX1-E3D 0.0% o 0 L] @ 00% 0o a0% 0 iR 0 005 0 00 a0 00% ¢ 00% 0 O0% o
EX1-E4D 9.0% BB 155% 17 T A% 4 13.5% 4 92% 9 50% 5 1L 6 A% L ] 4 125% 12
E41-E5D I1L3%  10% 1245 13 I3 64% 6 94% 10 16.3% 16 9% 4 11L9% 6 112% 17 198% 9 4% 10
EF|-£60 W 102 124% 13 13 13s% 14 BM% 9 Sl% ila0e 13 TH% 4 123% 18 M 4 94 ]
Ehl-£70 e 7T 5% [ 4 43% 4 125% 13 122% 12 804 A 14 ® SI% B 10d4% 5 104% 10
ET1-£80 96% 93 3% 3 3 0L 1 4% 10 Glw Gole0% 16 00% 3 130% W 1% 3 3% 3
E&1-£90 IT% B L% a 2 BS% B 10% I 3% 3 110% 11 195 I 20% 3 1% 1 31% 3
£91-£100 0% 107 4% 113 Is 128% 13 94% o 1L.2% 11 8% B 130% 8 9I% R 1 125% 12
E101-E153 I 1% 98 11.3% 12 Is 128% 13 B3% 5 5l1% 5 80% B 9.0% 5 129% 18 135% 6 63 ]
CISE-£200 08% 8 00% ] 0 1% 3 a0% 0 2 1 0% I E 0 00% O L% 1 0% ]
EXDL-£250 0.0% O 0 L] 4 00% 0 G0% 0 0% 0 0% 0 DR 0 D% 0 00% 0 a0 i
EXSL+ (i O 0% o o 00% 0 0% 0 % 0 005 LR 0 D0E O D% 0 0% u
[Eon koo wiries ) B4% 130 165% I N 5% B 14.6% 15 17.3% 16 100% 0 120% T 102% I5 115% 5 L% 14
[ Refased) I06% 103 52% L B 1L7% 12 11.5% 12 11.1% 1 1% I 1L0% & 163% M B3% 4 A% 10
Mezpas: ¥ e R 787 & 721 743 o0 2.8 a7 72l 683
Weighted base: Lre oG 7 29 105 93 1ol 3% 148 g @
Sample 972 97 57 a4 a6 98 1 HY 103 L] a6 a6
@05 How offen does your household do a main food and grocery shop?
Tharse whe der musim foxsd shopyuim r (07
Mare than cnee a week T 4 TI% # BI% 10 533% 3 4% 11 % T SR 5 0% 3 1% 12 4% 4 A4 o
O & week B|I% §I3 4E5% 53 433% 31 436% 43 45E% 48 63E% 60 TLO% 71 ed0m IT TIA® 115 646% 30 T19% 68
Ul 2 Foctnight IB4%  I7% 19.6% 2 237% 18 266% 26 %0% 27 143% 14 140% 4 40% 14 112% 17 198% 9 94% o
Omece 2 maomth WL2% 108 I6.5% I8 175% 21 202% 20 156% 16 11.2% 1 8% LI T 3 0% 3 A% I A ]
Less often 2.1% W 62% T 2% & 11% I 10% I 2% 2 1 [T o 1L0% 2 00% 0 LM% I
1D0n't know ¢ varles ¢ o 165 13 Iiwm 3 L% 3 A% I 0% I 20% 2 1% 1 10 1 00% 0 L0 0 L% 1
particular pagicen )

Weighted hase: 972 (] 17 a9 105 95 1o 58 148 46 a9
5 = L1l 7 7 ad a6 a8 [+ (i} L] a6 o
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Weighted:

Ryedale Retail Study

for Roger Tym & Partners

Puge 80
February 2001

Tatad Lone 1 Faone 2 Fone 34 T 31

Q06 Where did your hold lest und, ‘lop-up’ food g y shop?

Aldi. Nodbway. 04% 4 00% @& 00% @ 20% 2 10% I 1%
Seartoaough

Asda Supercenine. Jockey 1% LT & 10% (IR 1 0% 0
Lame, Monks Cross,
Huntinglon, York

Costeutter, 25 Bridge Sireel. 1% e 1L 12 310% 4 00% 0 GO0% 0 00w
el bey, Yark

Costcurter, 4-3 Eastgate, 1.6% It 00% & D% & 0% I 12.0% 13 0%
Pickering

Cosmeunter, 3 Pickering Rosd,  1.0% 1 o LR LU 0 0% 0 1A
Thorstan Dale, Pickering

Costeutter, 61-63 1E% 1B 00 ¢ 00%E @ 0% 0 0% 0 0
Commercial Streetl, Norlan

Herca Fods, 15-17 % I 0% o 00% 0 0% 0 60% [
Wheelgate, Malton

Hovingham Siores, Main 045 4 4% 4 0% o 0% 0 0% 0o 0%
Strvel, Hovingham, Yook

Fowland, Midlie Sireel South,  00% 1 0 ¢ 00% ¢ 0% 0 0% o 0w
DinalTiekd

Lidl. Mill Street, Wesigate, 0,1% (T @ D o DO0% o 0% 0 e
Dhaffield

Lidl, Welham Read, Nopon 34% 34 00% o 0% 1 1.0% I 0o% 0 0%

Marks & Spencer Snmply 0.2% I 1 1 0% & Q0% 0 &0% 0 e
Funsd, Mamke Cross,
Huntinglon, Yock

Marks & Spencer, 8 0:54%: § 0o [ o 10% I L% I 3
Newhorough, Scabomugh

Marks & Spencer, 9 The 1% | 004 o 00% LA R 0 0% o o0%
Pavernend, York

Murrisons, Casthegate. Be% 136 B0 & I 4 0% 3 0% ]
Maltos

Maocrisons, Dunslow Road, 1.3 13 00% o 00% O 1.0% | i a0
Scarborough

Morriseng, Poss lslands 0.1% I 00 o 00 @ 0% o 1.0 i e
Retail Park, Foss Islamls
Hoad, Yook

Mt Norton Road, Malton 5% 5 0¥ LEI T ¢ 0% 2. 10% I 0%

O Snop, 2 Hambleton L1% Il o & 00% @ 00% o D% 0 0%
Hoad, Nodan

Sainshury’s Local. | Bdgehill  0,1% 1 00% o 00% O 0% 0 G0% 010
Read, Searborough

Saimsbury's Local. 25-35 ENE 3 0 i 00% o 0% 0 0% [
Newbiggin, Malton

Saimsbary's Local. 62-6ed 01% 1 0% o 0O & 00% 0 0% 0D 1%

Famshill Road,

Lone 44

[=R -]

&=

Lone 4B

0dF

s

a0
1T
ikt
6
¥
0¥
A%
14¥e
T
[ Ehe)
e
[T
16.0%
iR
it
4%
1%
Ol
1%

it

Fome: SA

ik

41Fh

005
0%
0045
00%
vk
il
nos
0¥
106%
L
(i
Live
170%
T
OE
50%
Li¥s
E
4455

DiF

10

Fome 51

0%

1L0%

0.0%
D0%

0%

0%
00%:
0%
0%
13.0%
2.0%
00%
0%
J0%

0o

T0%
H0%

0%
0.0%

o

Lone fid

& 00%

2 0%

@ 00%

o 30

0%
0%

e
0.0%

=8 = =

=

0%

50 0%
[T
@ DR

i 20%
a4 0%
@ O
@ 13.0%

o 0%

o=

@

Faome 61

0%

4.0%

0.0%
%
D%
O
5%
(i
L]
[
3.0%
0%
0%
0.0
0%
[y
0%
0%
0.0%
0.0%
12.0%

[l
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Zane Ryedale Retail Study Puge §1

Weiphted: for Roger 'l‘ym & Partners Fehruary 2011
Tatad Lone 1 Faone 2 Fone 34 T 31 Lone 44 Lone 4B Lo 5A Fome 51 Lone fid Faome 61

Scarbarough

Saimshary's, 30 The Village, 0.2% 1 06% & 0% 0 D0% 0 0% 0 o 0o 0 D0 o LO0% 2 0% 0 o

Haxby, Yark

Sadnshary's, Falsgrave Read,  0.3% 3004 o 00% o L% I 0% 0 Io% 2 e o DR 0 no% LU (LR 1)

Srarbwough

Saimsbury's, Foss Bank, Yok 0.1% I 0% ¢ 00% ¢ D0% 0 40% 0 0 (K i o 10% 1 0% @ 00% 0 &% o

Saimsbary's, Jeckey Lane, 0% & 00% @ 00% @ 00% 0 0% 00w 0 2% 1 50% 3 Q0% ¢ 00% 0 L0% I

Maonks Cross, Husfingion,

York

Spar, 22 Market Place, ChO & 00 o T # 00% 0 0% 0 (I F LT i D @ L% 0 i

Karkbymosarside, Yok

Tesed Express, 23 Casthe k1% 1 0% ¢ 0O% ¢ 0% 0 G0% o1% I 0% L DoR o Do% ¥ 0% 0 0% (1]

Road, Scarborough

Tesco Express, 40 The o1% (L & 0% & 0% 0 &0% 0 e 0 0% o 20% 1 0% @ 00% 0 1]

Village, Strensall, York

Tesco Exira, Stigling Rosd, 0.2% 1 1 2 0% o D0% o 0% 0 e 0 s LU EL 0 0o% o 0% o 0% 0

Clilton Muoer Centre, York

Tescn, Choorpe Stredl, 0.3% 3 0o% ¢ 00% & 10% I 00% [ER D 1% (K a4 Q0% @ L0% 0 00% o

DiiTield

Tesco, Statson Road. Thirsk 2% E N | O o 10% I 00% 0D 00% 0 0% LY o 00% & 00% 0 i ]

Tesco, Westwood, Valkey 0,3 300 o 0% O 00% o e [T ] 1 04 LY 0 0% @ Ol 0 i o

Bridge, Scarbarouagh

e Co-oprerative Food, 4 1% 2 0k L O O 0 GO% 0o [ L. 1 L% 2 % 0 kR o

The Square, Staniford

Bridge, York

The Cao-operative Food, 5% I02% 102 0% & 40% 5 55% 58 .0% 34 2% 1 0% o 1L8% 1 0o% & 60% 3 0% o

Champley Mews, Market

Place, Pickering

T Co-operanive Food, 0 1.3% 15 0 o L 1 a0 3 A% 0 i ol LEI LU R @ L% 0 o

Eastgate, Pickering

The Co-operative Food, ol% 1 0¥ LLI K 1 0% 0 a0% 0 o 0 0 LY ] LU & 0% o o o

Market Place, Fasingwold,

York:

The Ca-pperative Food, 1% | 0o & 00% & 00% 0 0% (VR E [ L a4 D0% o 00% 0 s o

Newquay Road,

Endeavour Wihart, Whithy

The Co-opreranive Food. 51% 51 1% 1 354 47 20% 1 00% 0 0 % LT o Ln% @ LO0% 0 O o

Piercy End.

Kirkbymoarside, Yok

The Village $hap, 2 High O.3% T 0% & 00% @ 0% 0 0% 0 e 0 3% I Do o 0% @ 00% 0 (k% o

Street, Sherburm, Maltos

The Village Shop, Sprisg O4% 4 40% 4 00% 6 00% 0 0% 0 0% 0 O0% 0 00% O 00% 0 0% 0 0% 0

Willa, Wiesi Ene,

Amplefoeth. York

Waitrose Tid. Tass lsdands 0.1 1 0% 0o 00% o D0% 0 a0% (NI D 00 0 1R 1 0D% @ O0% 0 L% I

Riad, York

Ampletonh L% 10 9 10 00% 0 0% 0 0% 0 0 Fe 0 D% 0 00% o 00 (IR o
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Zane Ryedale Retail Study Puge 2
Weighted: for Roger Tym & Partners February 2011
Tatad Lone 1 Hane: 2 Fone 34 T 31 Lone 44 Lone 4B Lo 5A Faomee 518 Zone A Faome 61
Erampton 0 2 O00% 0 00% 0 O0% 0 00% Do 2 0% 0 DO O DO0% O Q0% O 0% D
Co-operstive, Markesplace,  34% 34 2600 23 40% 5 40% 0 00% 0 @0 0 O O 0% 0 00% O O0% 0 0% 0
Helums ke
Eaza Ayion, Scarboroagh i L] LU o D% 0 s 0 i L E] o Dk 0 0% LU LR i}
Girange Farm, Bullerwick. 0s% 3 oo 0 0% 0 00% 0 0% Do 0 S0% 5 00 0 D0% O 00% 0 0% D
W :
Helmsley Town Cenlne 1L2% 12 100% 1 L0% I 00% 0 Q0% D G D DR 0 00 O DO% O GO% O 0% 0
Kirkhymoorside Town 0% M 0% & BO0% 10 0% 0 G0% 0 G O O0% 0 DM O 00% & 00 0 O0% D
Centre
Liocal Market, o.1% (T T | 00% 0 0% 0 a0% 0D O D D0% 0 D0% ¢ 0% 0 60% 0
Karkbymoorside Town
Centre
Liscall Market, Malvos Town ol% | 0 ¢ 00 @& Q0% o a0% 0D oo 0 0 LI ] 1 00% @ 00% 0 00 o
Centre
Malton Town Centre 8% M 0 B 00% & 00% 0 0% 0 ldre I e LB 1 50% # 40 1 B0 i
Nomon Towa Centre 0.3% § 0% o 00% @ 00% 0 00% 0o e 0 205 PR a  10% 1 00 0 a0 0
Pickering Town Cenlre L% 0 o8 0 08% ¢ 0% 3 S0%  F &M 2 Ok 0 0% O L0% O 0% 0 0% 0
Pocklington Town Centee 02% 2 08 & 00% ¢ 40% 0 0% 0 00% 0 1% 1% 1 D0% ¢ 0% 0 % 0
Seashorugh Town Centre 0.7% 1 00 & 00 & 00% 0 00% D 20% 1 0% o 0% a 00% & 00% o 00 1]
Seamer, Scachorogh oM 3 0oe% 6 00% 0 G0% 0 0% 0 3 1 0% 0 08% O 00% 0 O0% 0 oD% D
Sherbarn, Malion 0% 7 06% 6 0% 6 b0% 0 0% 0 O 0 T4 7T D6% 0 O0% 6 00% 0 O0% D
Snainton, Scashoroagh 0% 8 00% 0 00% 0 00% 0 0% 0 A% & 0% 0 00% O 00% 0 0% 0 OD% D
Spar, Main Strces, Fast 6% 6 O00% 0 00% O 00% 0 0% 0 2T0% 26 0% 0 00% 0 00% 0 00% 0 O D
Agton
Spar, Milton Avemue, Malon 04% 4 0% LT & 0% 0 Q0% 0 0dFe 0 O0dFe LT @ 0% ¢ 00% 0 40% 4
Tharnton Dake 0k 2 ofm 0 00% O 00% 0 20% 2 O0% D O 0 06% O DO0% 8 O0% 0 0% D
West Ayian 0Xe 1 00% 0 00% 0 00% 0 0% 0 0% 2 0% 0 D6% O 00% 0 00% 0 00% D
Yok 0.1% | 0p% 0 00% 0 G0% 0 0% D oM 0 0% 0 10% | DO% @ 00 0 O D
York City Cemre 0.1% Ioogw & onogs 0 40% 0 0% D % 0 00 0 20% 1 D% O 0% 0 0% 0
Onter, Outside Catehiven 0X% 2 L6 IoDg% ¢ 0% D G0% 0 0% 0 Od% D 18w 1 00% ¢ G0% 0 0% 0
Area
Ottrer, Fone 1 0.1% Tt |oogs & 0% 0 40% 0oGaME D 00% D DO% O DO0% O 0O0% O 0% D
Oither, Fone 2 0.1% T T T |0 0 60% D M 0 0% b DO% 0 DO0% 8 O0% 0 G0k D
Otier, Fone 3a eI 3 0% 0 L0% 1 20% 2 00% 0 00 0 00% 0 OO0% O 00% ¢ 00% O 00% D
Other, Fone Ab 3% I 00 o O o 0% 0 00w 0 i 0 3 R 0 o0 o 0% 0 e i
Other, Fane S 0.1% Io0gs% & nem ¢ f0% 0 0% 0 0% D O 0 s 1 00% O 00% 0 0% 0
Onther, Fon: Ga 0% b oe O 00% O O0% 0 00% 0 O0% D O 0 00% O 00% O 10% 0 0% D
Internet { deliversd 4% 14 00% & 10% I G0% 0 40% 4 10% 11 1 20% 1 0% 3 Q0% 0 20% 2
(Dot knaw { vasiesy 0% N S 3 00% 6 310% 3 O0% 0 0% 1 308 3 3Mm 2 A0% 5 3o% 1 10% |
(Don'1 de top-up food W% 200 1S0% M 2304 28 178% 19 200% 22 1R0% 07 0% 33 0% 2 170% 26 350% |7 I60% 16
shopping)
Weighted hase: 1001 112 12) 106 110 97 (L18 58 151 a8 R
Sample 1011 I 100 0] 100 100 100 1 10 10 [T]
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Zane Ryedale Retail Study Puge 3
Weiphted: for Ruger 'l‘ym & Partners Fehruary 2011
Tokald Lone 1 Fome: 2 Fone 3N T 31 Fane 44 Laone 4B Lomw §A Zomee 510 Zone A Fome 61

Q07 And where did your household shop the time betore that for a ‘top-up” food and grocery ahop (was it the same, or different, and i ditferent, please specity)?
Thoarvee wihes e v v fivocd b it (0

Aldi, Kathrym Avenis, 2% 2 005 & 00% LU o eo% [ER 0 0 0005 0 1L2% 2 00% [EI ]
Hunzimgton, York

Aldi, Nonhway, 0.3% P O 00% 0 00% 0 L¥% I L% I e 0 0% 0 0% o 0% 0 Qe 0
Scarborough

Aeedn Supercentre. Jockey L3 W 12% | 00 o 00% 0 GO0% 0 1% I 13% I 63% 2 4% 3 00% 0 24% z
Lase. Monks Cross.

Hantimgton, Yiork

Cosicurier, 23 Bridge Sireet, it 12 12.2% 1 1A% 1 0% 0 a0 0 0 o 0 0 0% i 00% 0 1]
Helnsbey, York

Costeuller, 4-5 Eastyrale, I8% 00 o 005 O BA% T 163% 14 0% 0 0% 0 DeR 0 Do0% ¢ 15% 0 0% o
Tickering

Costcubler, 5 Pickering Road, 106 B 00% ¢ 00% & D0% 0 &3% 5 1% I 1L3% I D o 0% ¢ 15% 0 &0% o
Therstan Dale, Pickering

Costcurier, H1-63 7% I 00% 0% G 0% o s o 0 63% i 0 [ L 4 LE% o 4% 2
Commercial Street, SNaoron

Heroa Foods, 15-17 L5% 12 00% i 00 o 00% 0 00% 0 0% 0 13% I 31% 1 60% B O0% 0 24% 2
Whselgate, Multon

Hovingham Slones, Main A% 3 % 3 00% & f0% 0 40% 0D 0% o 08% 4 DoR o 0% ¢ 00% 0 &0 o
Street, Hovingham, York

leeland, 2-3 Vernon Road, 0.1% (R E & 00 @ 00% 0 Q0% B L2 I e & 0 0 0% @ Q% 0 A n
Searborough

Leeland, Midiie Steeel Sovth,  0.1% 1 0 ¢ 00% & Q0% 0 &0% 0 e o 13% (] 4 L0% & (0% 0 &% o
DrrilTield

Lidl. Welbham Bead, Noron 24% % 005 ¢ 13% 1 24% 2 13% I 0% D 65% 5 D o 12% 9 15% 0 00% 1]
Marks & Spencer Simply 0:5%: 4 4% T D0 o 00% 0 G0% 0 e o L% (BT 1 00% o D0 0 O o
Frod, Maonks Cross,

Huntington, York

Marks & Spencer, § 1% 1 08K LU @ Q0% 0 0% 0 12% I 0% LY o 0% @ (0% 0 R o
Newhough, Scabonmgh

Marks & Spencer. 9 The OEF 6 4% 2 0% ¢ 00% 0 13% I 0¥ L Ei 0 311% 1 12% 2 00% 0 0% o
Pavement, Yook

Mamisons, Castlegole, MO% 11 3% 3 2% 5 48% 4 50% 4 24% 1165 I3 254% 9 265% 3 33% 10 32.1% ¥ ]
Maltoa

Maorrisons. Dinsdow Road. 1% LT ¢ 13% L 24% 2 13% I 12.2% 0 39% T [T @ % 0 % o
Srart=warugh

Mt Norton Boad, Malton 40% 32 14% 2 D o 24% I 00% 0D 0% 0 39% 3 63% 2 10E% 4 46% 1 83 7
O Snop, 2 Hambleton 1.3% Il 00 & 00% @ 00% o D% 0 0% D 13% 1 32% 1 6ad% B 0OD% 0 1% I
Hoad, Nodan

Saimshury’s Local, 25-35 51% a0 00% & 00% [ I 00% 0 0 0 %% I 63% I 48% 6 T1i% 7 150% b |
Newhiggin, Mallon

Satmsbiary's, 30 The Village, 2% 1 0 i 00% o 0% 0 0% [ 0 0 o s o LI% 2 Lo 0 0% o
Haxlsy, York

Saimcbary's, Faliprave Koad,  03% 4 00% 0 00% O 00% 0 O00% 0 4% 4 0% 0 00% O 00RO O0% 0 O0% D
Scarboraugh
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Zane Ryedale Retail Study Puge 4

Weiphted: for Roger 'l‘ym & Partners Fehruary 2011
Tatad Lone 1 Hane: 2 Fone 34 Fone 31 Lone 44 Lone 4B Lo 5A Fome 51 Lone fid Faome 61

Sainsbary's, Foss Bank, York  0.3% 2 12% L 0% ¥ 0% 0 0% o R o 0% 0 32% 1 0o% @ 00% 0 0% o

Suipshary’s, Jockey Lane, L% 4 00% & 0% 0 D0% o 1.2 I 0 D13 | 63% 2 12% 2 1L5% 0 36% 3

Memks Cross, Husingion,

Yok

Spar, 22 Market Flace, L% L o 1% L 0 0% o o L L 0 Do% o 00% 0 o

Kirkbymoorside, York

Tesca Express, 40 The 1% 1 00% ¢ 00% @& 00% 0 0% LR D D4R L 2 Q0% ¢ O0% 0 0% o

Village, Strensall, York

Tesco Exira, Sticling Road, 0.4 3o12% 1 00% 0 00% 0 0% 0 ol 0 0 0 3% 1 oo O 00% 0 11 i

Clifian Moar Centre, Yark

Teeeo Exira, Tadeaster Road,  0.2% 1 00 @ 13% 1 0% 0 0% o 00 L L o 00% o 00% 0 0% o

Askbam Bar, York

Tesco, Gearge Stre, ol% | 0 ¢ 00 @& Q0% o a0% 0D oo 0 13% I D 4 00% @ 00% 0 00 o

Tanffield

Teseo, Westwood, Valley 0.5% 4 00% @ 00 G 00% o 0% [EER L 4 e b0 0 (0% O O 0 i o

Bridge, Scarbemagh

The Co-oprerative Food, 4 5% 4 0@ & 00% LU 0 ao% 0 e 0 0 0 18% 1 24% 3 0% 0 s ]

The Syusare, Slarmiford

Bridye, Yok

The Co-operative Food, 5% 01.9% 94 005 6 1% B 554% 48 359 3r 24% 2 0 LY a4 00% o 1% 2 00 o

Champley Mews, Market

Place, Pickering

e Co-operanive Faood, 9% 1L.T% 4 0% ¢ 13% 1 24% I D% I [ L o 0% @ 13 0 1% ]

Easigate, Pickering

Thee Co-vperative Food, alF 1 0¥ & 0% & 0% o 13 I e 0 0dFe 0 00% o 00% & 0% 0 a0% o

Market Place, Fasingwold,

Yark

The Ca-nperative Food, 5T% 45 00% o 4% 40 4E% 4 00% 00 0o 00 0 D% a no% o A6% 1 0% o

Piercy Eml,

Karkbymoorside, York

The Village Shop, 2 High 0.3% 1 D & 00 @& 0% 0 a0% 0 o 0 Z6% 1 LU & 0% o o o

Streel, Sherburn, Maltos

The Village Shop, Spring 0.3% I A% T 0% @ 0% o 0% 0 O0R b 0d¥e 0 00 0 0% @ QD% 0 0% o

Wills, West End,

Amnpleforh, York

Wainros: Lid, Foss Tebands 0.3% 1 14% 2 0% LU 0 0% 0 ER LEI o 0% LU IS o 0 o

Koo, York

Ampleforih 1.0 B BS% B 00% ¥ D0% 0 0% 0 e 0 0% 4 DO% G 0% ¢ 0% 0 G0 o

Erompeos {5 3 1 00% & 00E & 0% o a0% 0 24% 3 Ol 0 DR O 00% O 0% 0 00% o

Co-operative, Marketplace, 3% 26 256% 4 16% 2 0% 0 0% 0 e 0 0K oD a4 0% @ 00% 0 (He o

Helms by

East Ayton. Scarbooogh L 5 0% LU VE ) LU L2 0 13% 1 49% 4 0 00% a 0% o 00% 0 O o

Cirange Farm, Bumeradck. e 3 0K o 095 & o o 0% 0 o 0 3% I 4 L% @ Q0% 0 s o

Weay

Helmsley Town Centne L% 0 1L i 00% o 00% o a0% (NI D 00 0 00 0 00% @ O0% 0 0% o

Kirkbymoorside Town 1A% I 0% ¢ 1LT% i 0o 0 0% 0 e LI 0N a0 0% o 00% 0 He o

Centre
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Zane Ryedale Retail Study Puge A5
Weiphted: for Roger 'l‘ym & Partners Fehruary 2011
Tatad Lone 1 Faone 2 Fone 34 Fone 31 Lone 44 Lone 4B Lo 5A Fome 51 Lone fid Faome 61
Lical Market, Helmsley 01% 1 12% I no% ¢ RO% 0 00% 0 oo D 0% 0 00RO Q0% O 00% 0 00 1]
Temwm Centre
Lcal Market, 0.3% 2 LMk 0 e 2 00% 0 00% (I 1R I 00% 0 00% 0 00% 0 O ]
Kirkbymoorside Town
Cenlre
Mallon Town Centr 28% I o0y 0 00% O 0% 0 00% D 12% 1 91% 7T 16% 1 36% 5 46% 1 95% B
Morton Taws Centre LI% 9 00% ¢ 00% 0 Q0% 0 Q0% 0D 0% O 5% 4 00RO IE% 5 O00% 0 0% 1]
Pickering Town Cenlre 4% 1 08 & 13% 1 48% 4 63 5 0te o 00 LT a4 00% & 1L5% 0 a0 0
Pocklington Town Cemre 0.1% 1 ogs 0 00 0 00% 0 0% 0 oide 0 0 D 16% 1 oo O 00% 0 O 0
Searhorongh Town Cenine 0.3% 4 0¥ & 0o% LU o 0% o3 I L% [ o i i 00% o 0 1}
Seamer, Scarborsugh 03% 4 0% 0 00% 0 00% 0 00% 0 3% 1 13% I DK 0 Q0% 0 00% 0 00 o
Sherbarm, Malion O Ioo0% & 00% ¢ 00% 0 00% D oD% D 39% 1 00% 0 D% 0 00% 0 00 1]
Snaimlon, Scasborough 0.0 T 00 ¢ 00% @& Q0% 0 a0% D 5% T R LH Y] 4 00% @ 00% 0 00 o
Spar, Main Street, Fast 3% M 00w O 00% 0 00% 0 a0% 0 3% M e 0 00% 0 00% 0 O0% [ i
Ayion
Spar, Milion Avesue, Makion  0.3% 4 06 o 00% o D0% o 0% 0 e 0 s L o 0o% o 00 0 48% 4
Theirk Town Centre 1% 1 12% [T o 00% 0 00% 0 G0 0 o 0 0% 0 LD O 00% 0 0% [
Tharnton Dake 0.3% I oM ¢ 00% ¢ 00% 0 25% 0% 0 0 0 Dm0 D0% 0 00% 0 00 ]
West Aylon 0.7% 1 00 & 00 & 00% 0 00% 0 24% 1 00 o 00m a 00% & 00% o 00 1]
Yok 1% | O & 00w 0 00% 0 a0% 0 % 008 0 32% 1 o0% o 0% 0 % o
Yok City Cemtre 0.1% | 0% O 0% & 00% 0 Q0% DGR D MR D 16% 1 o0 0 00 0 0 ]
Onther, Cutside Catchmem 0.1% (L i 00% o DO0% 0 o0 0o LR L] L 1 n0% @ 0% 0 s 0
Area
Other, Foue 1 1% 1 12% LI T 11 4 0 00% I 00 0 DR 0 00% o 00% 0 0 ]
Onher, Zone 2 0.2% 1 0% ¢ 13% 1 0% 0 a0% 0 odrFe 0 O0dFe LT @ 0% ¢ 00% 0 00% o
Ohther, Fone 3a 0.4 1 oo 0 13% 1 1% 1 L% 1 o 00 0 DM 0 RO% o O0% 0 0% ]
[nternet ¢ delivensd 13 0 0k 6 6% 2 00% 0 25% T o0 D L% 1 12% 1 24% 3 00% 0 ]
(Dot know ¢ vasies ) GO% 47 9% 9 19% 4 96% 5 13% I oar 4 65% i 05% 3 4E% 6 0.2% 3 o48% 4
(0301 e teg-ug Pl TR I onl% 6 00% o 00% 0 5% I o4 4 1A% W 3lw 1 ao% 3 Ak 1 L% ]
shigping)
Weighted hase: 79z o a3 47 A8 T 7R 37 125 k! #2
= TG &2 m BE a0 #2 m ol bl L #
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Zane Ryedale Retail Study Puge 6
Weiphted: for R(}gel.' 'l‘ym & Partners Fehruary 2011

Tokald Lone 1 Faone 2 Fone 3N T 31 Laone 44 Lone 4B Fome: SA Lo 51 Lane 64 Zome 61

Q& Approximately how much money does your household normally spend on a “top-up’ food and grocery shop?
Thoarsee wihes e v v fivocd b it (A0

ED-E8 127% 101 146% 13 52% 3 60% 5 150% 13 183% 15 1435 1 748% 3 O181% a 10
Ef-E 10 .7 1T 198% 18 2R1% I 180% 16 263% 2% 19.8% 16 3% 21 190n ToIRI% 13 2
E11-£15 e 103 1I2% 1l 104% 10 133% (A LU 9 150% 13 130% 0 127% 5 150% m 11
E16-£20 05% 4 0% o 13% 1 1% I 00% 0 e 0 0% 0 16% 1 0D% L1} o
EZ1-E30 0O 0 0 o 0OE o 00% 0 0% 0 0 0 0% 0 0D o 00% L o
E31-E4D 2.1% 17 4% 2 6% 2. 1% I 13% I 24% 1 0 4 16% 1 48% & I
C41-£50 2 L A% i 13% 1 k% 6 5% 2 24% 3% I 48% 2 4% El ]
ESl+ 23% 18 24% 2 2 2 16% 3 13% I 12% I 5% 4 1% 1 4% 3 0
(F3om't know £ varkes) o Il oot B 435% 4 BTw 19 ow 1 b M W% 18 08% 5 20
[Befiaied) I0.9% 87 BS%® B 9% B 157% 14 BE% L] b BS5% 3 110% s 12
Meara: 57 IS8 68 232 53 200 T8 i
Weighted hase: ™2 92 Lk} BT R T TR L) 115 il 2
Samiple TiE &2 mn B3 O #2 i B3 &3 a5 B4
Q0% How olfen does your household normally do iis top-up food shopping?
Tharte who do fop i foed shopping at (06

ity T 55 85% B 136% 4 1% 6 5% T A% 3 3% i Tam 3 A% 3 0 #3% 7
Mare than 3 times a week 353% 431 73% T LS% & 14% I HE% i 3 b 26 I 1% 1 36% 5 b &)
T v Three Ginmes a week D3R 184 280% % 247% D M5% 18 I7.5% 4 195% 16 24.T% 19 159% & 24.1% o 9 167% 14
Ohwoe 2 week: 494% 391 39.0¢% 36 403% 3 510% 46 475% 42 51.M% 41 584% 45 5S0E% 19 SN6% 63 13. 595% 4%
Ohnece & Fortnight T0% 55 T73% T A5% & 6% & 3EG 1 A% - 4 158% 6 60% B 4 36% 3
Less often 4.06% Mo 49% 4 0% & 6% ¥ 25% 2 A 4 5% 4 15% 1 6% 12 I A% 4
(D't koo # vartes ¢ no i i 40% 4 03% 6 A% 3 28 1 a4 4 g o 63% 2 L4% 3 1 0% n

prarticular pomers )
Weighted hase: ™2 L2 o L B8 i ) kel 7 125 3 w2
Samyple TG a2 T BE A0 82 7 63 & L]
Q10 Does your household also spend money on foed and groceries in small shops {i.e. nol supermarkets)?
Yex HER iR 68D T T30 BB 673% 71 63.0% 65 33.0% 51 e40% o 480 I8 G50 58 TI0% 5 GHOD% a7
M 3IS2% 353 310 3 2T 33 32T 35 IT0% 41 47T.0% 46 36.0% 3 510% i I50% B nNnow 13 320% 3l
Weighted hase: 1 12 121 106 1in a7 101 s 151 48 a0
Sanmplie 1o (i) 100 i} 100 L[] 1TH 103 10k [{ia) (i)
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Zane Ryedale Retail Study Puge §7
Weiphted: for Roger 'l‘ym & Partners Fehruary 2011

Tokald Lone 1 Hane: 2 Fone 34 T 31 Lone 44 Lone 4B Lo 5A Fome 51 Zone A Faome 61

@11 Where are these small shops locatled?

Thote who suid Yesat (10
Beverley Town Ceatre: 0.0 0 00% o 00% O L% 0 0% o s 0 iR 0 D0 0 D% LU 0 0 ]
Bridlingion Teavn Ceaine 0% o 00 o 0o o DO0% 0 k0% 0o i 0o s 0 DA 0 0o% & 00% o 00% 1]
Drarlington Tows Centre 0 O 00% O 00% 0 00% 0 0% 0 0% 0 re LY 0 0% O 0% 0 Qe ]
Dwiffeld Town Centne 0.6% o 00 o 00% ¢ 00% o a0% 0 i 0 63% 4 00 a0 00% ¢ O0% 0 O0% o
Eagingwodd Town Cenlre 0.2% 1 O 0 1A% 1 00% 0 &0% 0 00 0 0% 0 0 O 00% @ 00% 0 0% o
Chuashorough Town Centre L% o 00% ¢ 00% & G0% 0 0% 0D o 0 0% 4 DO% @ 0% @ 0% 0 G 1]
Harrogste Town Centre [ o 0% & 00% & 0% 0 00% 0 o D 0¥ 0 00% 0 0no% ¢ D0% 0 O 1]
Haxhy Diisirect Cemire, Yok 0.0% 0 00% & 00% LU o s 0 0 O ) LT 0 00% o 00% LR i}
Helmsley Town Centre T S T4 M 40% 4 15% 1 0% 0 a0 0 0 0 L% 1 15% i 14w 0 B0% 0
Fing=ton spon Hull City 01% I 00 0 1A% 1 00% 0 0% 0 e 0 0% 0 DeR 0 Do% o O0% 0 0% o

Centre
Kirk by moorside Town 11.7% T 0D & BI6S: ™ 15% 1 0D% [ER T D D 4 DR o D0% ¢ 1R 1 00% o
Centre
Enarcshorough Tosn Ceptre  0.0% L o No% G D% o s 0o 0 0 0 DR 0 00% o 00% o 0 i}
Leeds Clty Cemre Chire O 0% o 00% o D0% 0 % 0 0% 0 005 o 00 0 00E LY 0 0% u
Malton Town Cénlre NI% 196 [47% Il 4% 1 29% I 1% I 5% 4 29.7% 19 5005% 4 55.4% M L% I3 DE5% L3
Middlesbrough City Cenne 0% o 005 ¢ 0O0% ¢ 0% 0 GO% o 0w o 0R o DR o D0% LU 0 s o
Northallerton Town Cenlre 0.0% o 005 & 00% & f0% 0 40% 0D 0% 0 08% 4 DoR o 0% ¢ 00% 0 00 o
Momon Town Centre 82X 3 00 o 4% 1 ho% o fo% 0 e 0 1&E% 12 42% 1 5% B 1T% I 0% o
Pickering Town Cemtre X¥e 13 0 & 4% 4 #HI% &4 8).0% 56 94% i 3% PO E a4 00% @ 11.0% 4 L% I
Pocklington Town Centre 3% 1 00% o 00% o 0% 0 A% I 0 0 00 LU 0 0% 0 D% 0 00 o
Bueedcar Town Cenlre s o 085 ¢ 00% & Q0% 0 0% 0 0 0 0 4 00% o D0% @ 0% 0 0% o
Ripon Town Cemine 005 o 00 @ 0O o 00% 0 0% o 0% 0 005 0 0% 0 0% @ 0% 0 0% o
Scarborough Town Cenlre 3% b LR E ¢ 08% @ D0% 0 40% 0 358% 18 31% 1 LR o 00% ¢ 00% 0 00% 1]
Selby Town Centre e 0o 005 & 00 O 0% 0 G0% 0 e 0 0 LT ) 0 00% o D0 0 O o
Stockion.on-Tees Town (Y 005 & 0% & 00% 0 0% (L0 T 0 0 LT 0 N0% & 0% 0 1]
Centre
Ticsk Tovwn Centoe 0% 1 L5% 1 DO% @ O% 0 G0% 0o 0 0% LY o 0% @ 0% 0 R o
Whithy Tinwvn Cemlri OE 0 00 o 005 LU e 0 0% 0 e 000 0 00% o 00% @ 0% 0 0% o
York City Cemlre 0% l 0% ¢ 00% & D0% 0 40% 0 0 o R 0 42% 1 15% 2 00% 0 0% o
Cther 0% 0 0% o 00% O 0% o 0% 0 00 0 0¥k 0 005 O DO% @ 0% 0 0% o
Ampleforih 1.2% & 103% B 00% @& 00% 0 0% [FI o 0% oD a0 0% @& 0% 0 a0 o
Brompeca I6% 10 00 o D0 0 0% 0 @0% 0 1ae% 10 0% 0 2l% 1 Dok Lo Y 0 O 0
East Axton, Scarbonogh 0.7% 5 00w i 005 LU H L 3 0 G0% 0 94% 5 0 LE 3 0 Q0% LU A0 o 0 o
Kirby Migperion % L i 00% @ 0% 0 0% 00 o 0 0 Q0% o D0% o L4% 0. 0% o
b, Oulsice Calchment LI% T 0¥ LI @ 00% 0 0% 0D 0% 0 16% I 125% 3 15% 2 2% I oD% 1]
Area
Cither, Zoae | L.7T% 1 147% 1 00% @ 00% 0 0% [ER B 0 0 D% 6 0% & O0% 0 % o
Cither, Zoae 2 0,97 6 15% 1 1% 2 00% 0 1.6% I 1¥e I 08 LY 0 0% O 00 [ X o
Cher, Zone 3a 0.3% 1 0 o 00% ¢ 29% 3 00% 0o 0 o DR a  0o% o 00% o 0 i}
Ohier, Fone Al 4% 16 00 o 0% [ I 0 0% 0 o 0 234% 15 11% 1 00% o D0E 0 O o
Diher, Fone Sa 06% 4 08 i 005 ¢ 00% 0 40% 00 o 0 0 125% 3 0% I L4% 0 &% i]
Seamer, Scarboeough 03% 1 005 o 00 O 0% 0 a0% 0 38R 1 0 0 DR 0 D% O 00% 0 0% o
Sherbamn, Malion 1.0% T 0% & 005 & 15% I 00% 0 e o TA% 5 D a4 Do% & L4% 0 % o
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.
Zane Ryedale Retail Study Puge 5
Weiphted: for R(}gel.' 'l‘ym & Partners Fehruary 2011
Tatad Lone 1 Hane: 2 Fone 34 T 31 Lone 44 Lone 4B Fome: SA Fome 51 Fone fih Faone 61
Snainton 0T% 5 00% ¢ 0% ¥ 0% 0 0% o 9% 5 0% 0 D% 0 Q0% @ 00% 0 0% o
Sirensall, Yaork 0.3% 1 0% & 0 o RO0% 0 a0% 0 o 0 16% L 42 I n0% & O0% 0 0% i)
Swimon 0,3% 2 0% o 00 @& Q0% o O [V ) 0 e b 005 0 Q0% & 55 T O o
Thamien Dalke 1.7% 11 0% LIRS o D0% o 12 LR 2 0% 0 DR o no% o 00 0 G 1)
(e know § varies) L% T 00 LLI T o 00% 0 0% o o L R I 63% 2 15% T L% I O o
Welghted hase: (55 Th EH T L] kBl 2] 28 W% £l a7
Sample: (] [ ke L2 ¥ 5 (2] ) ] Lk Lo
@12 Approximately how much money does your household spend on food and groceries on a typical trip to these small shopa?
There whi said Yesat Q10
ED-L5 I65%% 10% LLE% 9 1S5 1% I3 132% 9 IT0% 13 15.1% B LA b IBT% 5 N0% n 151% 5 191% 13
L6-L10 9% 16l 162% 12 213% 21 25.0% 18 ZH6% 20 MG 15 344% 2 MA% 6 215% 0 192% 7 9% 21
El1-£1% &% T ER% T 1005 I Aa% 6 8% FT0% OLAA [LONE 4 0% g 178% 6 BE% f
£16-£20 0.2% I o © 0w 0 00% 0 0% 0 6% 0 e 0 L% 1 00% O L4 [ 0
EX1-£30 0% [T LR o 0o 0 0w 0o i (R ] LY i L0 @ D o 0o 1}
EZ1-£40 L¥% I 44% 3 00% o 00% 0 1.6% I 38% 1 0% o 21% 1 1L5% . R 0 L% I
E41-£50 L% IL 29% 2 D8R ¥ A4% 3 00% 0 5™ 1 0% 4 1% 1 15% L 0o a0% (i}
E5l+ 0% 13 44% 3 1A% 1 15% I 1Le% I L% I 2% 1 63% 2 15% 2 00 0 % o
(Thom't know ! vories) A% 206 353 27 2EE% 25 36E% 26 2M6% 20 2G4% 14 25.0% 1% 203% HOS% B M2I%E 12 309% 21
(Refazed) ke 66 162% 12 05% 1B 103% T T9% F o1 [ i o63% I ol L R R o
Mean: 134 Ie.2 Ir.e 156 .8 167 12 182 122 a3 LES
Welghted base: L] 76 £ il | 6 A1 (2} 2 L] ) L7}
Sl 3 ik EE) 68 63 33 2] 45 5 L] .
@13 How often do you normally visit these other small shops 1or feod and groceries shopplng?
Thare whio said Yesa QIO
[ily 4% B o44% 3 GR% & 44% 3 9% 5 3% 2 63% 4 1% 1 L5% 2 00% 0 4% 5
Mlare than 3 times & week 5% 3 103% R aa% i 13% I 3% 1 3R 1 % 2 D 0 46% 5 4% I i 4
Two o three tnes a week 175% 113 206% 16 2038% 185 16.2% 12 254% 13 11.3% b 10w AL 1 138% 14 Z19% 8 193% 16
O & week Bi%E I8 9% 3 3T I 6II% 45 41.0% 33 2% 16 42.% 7 BE% 12 43.1% 2 9% IT 42.6% 8
Chise & Foctaight HT% 95 118% 9 123% i 4% 5 62% 4 26.4% H 03% 13 222% 8 154% I5 205% 7 131% o
Lss often 10.2% G 10.3% B ARG o 4A% I 48% 1 ME% 1 141% % B3% 2 2005 m  55% 2 2% 2
1 Don't know / vanies { no 3.9% F 0% 2l 68% & 29% 1 A48% 3 1¥R I 3% 1 145% 4 153% 2 00% 0 44% 3
particular pasterms )
Weightisl hase: B 76 B 71 ] 51 2] 15 £ 3 Lo
Sample 4] 68 73 68 63 53 [} 45 [ 7 68
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